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The finest and the first in 16mm projectors, with 
their designer, Alexander F. Victor, whose in- 
ventions and improvements over the past 21 
years have bridged the gap between the first 
Victor Ciné Projector (right) and the new 
Victor Animatophone (left) 
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international Relations: ‘‘After the war we have all got to 
learn to live together . . . we can't all travel around the 
world to learn to understand each other .. . we can do it 
through 16mm film better than any other way,'’ said 
C. R. Reagan, director, non-theatrical division, Bureau 
of Motion Pictures, Office of War Information. 


lomm BECOMES OF AGE 


21 years old August 12, 1944; Born August 12, 1923 


ow 21 YEARS OLD, has the 16mm industry reached its full growth? 
Are there new horizons of achievement before it?” The answer was 
given by leaders of education, business, industry, and government as 
they honored Alexander F. Victor, designer and producer of the first 
16mm camera and equipment. The magic of 16mm sight, sound and 
sequence has already transformed methods of teaching, training, selling 
and entertainment. But as 16mm Comes of Age, its future will even 
overshadow its brilliant present. Almost every field of endeavor in every 
corner of the world will look to Victor who first brought 16mm into being 
to provide the 16mm camera and projec- 


tor of tomorrow. 


Victor, whose advanced designs and 
constant improvements have blazed the 
trail for 21 years of 16mm achievements, 
is ready to meet the responsibility of the 


future. 
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Better Education: “This medium of communica- 
tion makes possible . to bring the truth to 


millions upon whom depends the realization 
of our democratic goals,"’ declared Dr. Clyde 
Vv Arnspiger, vice president of Encyclopedia 
Britannica Films, Inc. 


Post-War Markets: ‘‘Through 16mm motion pic- 
tures in Latin American countries new post-war 
markets are being created . . . standards of living 
raised .. , and all American business and indus- 
try will benefit’’ predicted Robert C. Maroney, 
director of motion picture distribution for the 
Coordinator of Inter-American Affairs. 





Twenty-one years ago the first 16mm cameras, pro- 
jectors and films in the world were announced in 
this full page newspaper advertisement which 
A. F. Victor, president, and 8. G. Rose, execu- 
tive vice president of Victor Animatograph Cor- 
poration are re-reading as the 16mm industry 
comes of age 


First in the fight for a safety standard for non- 
theatrical film and equipment, first to design and 
produce 16mm cameras and projectors, A. F 
Victor responds to the tributes paid him by 
leaders in education, business, industry and 
government. 


For Peace and Prosperity— 
Buy More War Bonds 


VICTOR ANIMATOGRAPH CORPORATION 


ESTABLISHED 1910 
Home Office and Factory: DAVENPORT, IOWA 


NEW YORK (18)—McGraw Hill Building, 330 W. 42nd St. 
CHICAGO (1)—188 W. Randolph 
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Industrial Relations 


An Ever-Broadening Field in which Training Films 


Can Perform a Valiant Service 


Better SUPERVISION ... Increased PRODUCTION 











ON THE FIGHTING FRONT 
OF EDUCATION 


IN ADDITION to the many training 
films Caravel is now producing 
for use by the Navy, we call par- 
ticular attention to the following, 
| produced under the direction of 
the U.S. Office of Education: 


Eight Films on “Supervision” 


A new Supervisor Takes a Look at 
His Job... Introducing The New 
Worker to His Job... Instructing 
The New Worker... Placing the 
Right Man on the Job...Supervis- 
ing Workers on the Job... Main- 
taining Workers’ Interest... The 
Supervisor as a Leader, Part I... 
The Supervisor as a Leader, Part II. 





Two Films on ‘Rehabilitation’ 


Employing Blind Workers in In- 
dustry ...Instructing the Blind 
Worker on the Job. 



































Ww" ATTENTION STILL CENTERED on all-out production, the 
problem of training workers on the job, maintaining work- 
ers’ interest, lifting “supervision” to a higher level, has become 


acute. 


To those who are seeking new and effective ways to meet this 
problem, we commend a series of ten training films we have 
recently made for the U.S. Office of Education. 


Today America has full employment. War has created this con- 
dition; and the full power of the U.S. Government will support it 
till the Day of Victory. 


But what then? What of the need for adjusting the men of our 
fighting forces to new peace-time jobs? What of the need for 
evaluating jobs in the light of changed conditions? What of that 
vitally essential spirit of cooperation between Management and 
Labor? 


Already training films—and particularly those to which we have 
just referred—are pointing the way to a great new service in the 
ever-broadening field of INDUSTRIAL RELATIONS. 


Moreover, the plans you develop NOW can immediately be put 
to work toward a Quicker Victory. 


This time why not be READY when the signal flashes? Write us 
today for suggestions as to a sound and practical procedure. 


-+CARAVEL FILMS 


INCORPORATED 


New York « 730 Fifth Avenue ¢ Tel. Circle 7-6112 
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cHOOSE DA-LITE screens: 


Learn by watching movies or a program of slidefilms pays to own screens that will last . . . screens with a 
. that’s the way G. L. Joe does it . . . that’s the way respected trademark . . . with Da-Lite design. From 1909 

Rosie the Riveter does it . . . because it’s fast. If one to today . . . the finest ever built. For better pictures 

picture is worth a thousand words, how much is a set of enduring service — pick Da-Lite when you buy a screen. 


slides or a movie worth? 


And what will private business do with their projectors We have a booklet —“More Learn- — Preieeted picture of postwar kitchen 
courtesy of Edison General Electric 
and screens when the war ends? Keep right on using them ing in Less Time”. Tells you how Appliance Co., In 
. even more extensively ... to teach to demonstrate to use visual aids. It's yours for 


to sell every product under the sun. That’s why it the asking. 


DA-LITE SCREEN COMPANY, INC. 


Dept. 12 BS 2711-23 No. Crawford Avenue Chicago 339, Ill. a a ire, Mt 


FOR OVER ONE-THIRD OF A CENTURY MAKERS OF THEATRICAL AND NON-PROFESSIONAL SCREENS 
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Caled ina Worldwide Laboratory 


On far-spread fighting fronts Ampro 16 mm. sound projectors have been 
subjected to the most rigorous tests ever devised. As an integral part of 


| 















he the training and entertainment equipment of the armed services, these 
machines have had to stand steaming, corroding humidity — congealing, 
sub-zero temperatures—dust storms and jarring vibrations—plus day 
after day operation with a minimum of service facilities. 


Add to this more than a decade of pre-war experience in building 16 mm. 
projectors for thousands of schools, universities, industrial concerns, govern- 
ment agencies, churches, clubs and homes the world over—and you will 
understand why Ampro provides continuous, efficient operation under the 
most adverse conditions. 

For full details on Ampro 8 mm. 
and 16 mm. projection equipment, 
write Ampro Corp., Chicago 18, Ill. 


Ampro 
Corporation 
Chicago 18 

t 
Precision 
Cine 


Equipment 


: Buy 
B | War Bonds 
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FOR PEACETIME EDUCATION! 


NEW U. S. OFFICE OF EDUCATION FILMS FOR YOUR CLASSROOM 


* Step by step presentation 
... each job in detail from 
start to finish! 


>’ Complete series of films... 
graduated in difficulty... 
planned as a visual course of 
study! 


oe Instructional aids...a film 
strip and instructor’s manual 
clinch educational effective- 
ness of the motion picture! 


tow price ...$17.35 fora 
400-foot reel...film strip 
only $1.00 .. . 16% discount 
to schools! 








AVIATION 


Tuck Splice 
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Wooden Rib 


and Aligning Wings 


amics: Air Flow 


on: Maps and the 


Technical accuracy and authenticity 
are “‘musts” in Office of Education 
films. Each subject is planned and su- 
pervised throughout production by 
U.S.O.E. technical and visual educa- 
tion specialists. Technical consult- 
ants work with script writers. Each 
script is checked by a technical advis- 














ory committee of from 3 to 8 mem- 
bers. Competent, experienced work- 
men are the actors. Shooting is done 
in factories or vocational schools. The 
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edited picture and proposed commen- 
tary are checked by U.S.O.E. special- 
ists, technical consultants, and the 
advisory committee. Only then is an 
Office of Education film approved! 


















HOW TO OBTAIN U.S. 0. E. FILMS 


1 Order the films from your Visual Educa- 
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173 X-Ray Inspection 
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tion Dealer (Federal funds may be avail- 
able for the purchase of films. Check and 
find out.) 


2 If your dealer does not have the films, 
write Castle Films, Inc. 





3 Ask your dealer for new 1945 descriptive 
catalog listing all the U.S.O.E. films now 
available. 

4 Send in your name to be put on our mail- 
ing list for monthly data on new films. 
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CASTLE FILMS 





25,000 U.S.O.E. FILMS PURCHASED 


Since November, 1941, when the first Office of Education 
training films were released, 25,000 prints have been 
sold to war plants, vocational schools, colleges and uni- 


versities, and other civilian users. 











30 Rockefeller Plaza 
New York 20 


Field Bidg. 
Chicago 3 


Russ Bidg. 
San Francisco 4 


Distributor for 


THE UNITED STATES 
OFFICE OF EDUCATION 
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You get 


with the ke Be Pye 


The light system is correctly engineered. Effective coordination of all elements assures efficient 


performance. The coated projection lens increases light transmission and picture brilliance. 
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Other Features: The new RCA 16mm. projector will include other 
important advances in projector design, such as even-tension take-up; 
completely removable gate; simplified film path for easy threading; ampli- 
fier with inverse feedback for true sound; centralized controls; rewind 
without changing reels; one point oiling; standard tubes and lamps; 
sound stabilizer to keep sound on pitch; aerodynamic cooling to prevent 
hot spots;lower film loop adjustable while in operation; theatrical framing. 


Availability: Because of military demands these new RCA projectors 
are not available now for civilian use. But plan to see the new RCA 
projector before you purchase post-war equipment. RADIO CORPORATION 
OF AMERICA, Sound Equipment Section, Camden, N. J. 


RCA 16 mm. PROJECTORS 
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TODAY 
Is Not Too Soon 
To PLAN— 


You can plan your coming film 


program with full knowledge of what 
to expect to pay — and what to expect 
for your film dollar. 

For factual answers to your ques- 
tions about production and application 
of motion pictures and sound slidefilms 
in business, get in touch with our 


Client Planning Service — today. 


Leading in New Picture 


Techniques Since 1893 


BURTON HOLMES FILMS 


7510 North. Ashland Ave. 
ROGers Park 5056 


Chicago 26 








The Editor's Forum 
NOTES AND COMMENT ON SOME MAT- 
TERS OF CURRENT INTEREST TO THE FIELD 


*FROM OUR EDITORIAL MAILBAG, we select a typ- 
ical letter on a subject of real importance to the 
industry we serve: 

To the editor: 

I am a medical-discharged veteran who has set 

up in the visual aids business here in my home 

town of York, Pa. | did this same type of 

thing in the Army, showing training pictures 

and slides. 


I desire to know how to be a qualified dealer, 
also any other information that may help me. 
What national organization should I join to 
help me in my work? I am making contact 
with all local war plants, churches, clubs and 
social organizations. Since it has been less 
than a month since I've been discharged I am 
in great need of help. 


Thanking you for helping a veteran get started 
in life. | am sincerely, 


H. Frank Smith 
215 W. Maple Street 
York, Pa. 


Dear Frank: 

I hope you won't mind finding your letter in 
my column this month. Your problem is one in 
which our entire industry has a real interest and 
in this answer to you, we hope to find the an- 
swers we need for hundreds of your buddies for 
whom you are, in this instance, the advance 
guard of the new battalions of manpower and 
womanpower who will help us bring this great 
medium to the fore in the next few years. 

For you have the right spirit, Frank, when 
you ask how to become a qualified dealer. Those 
qualifications mean a great deal more than the 
usual prerequisites of good credit and a stock 
of well-known brands of visual equipment and 
accessories. You can sum it up in these lines 
about consistent, unvarying service to all who 
call upon you in York, in straight-shooting on 
prices, discounts and other matters of fair trade 
and in the humble recognition that our schools 
and industries vitally need the kind of specialized 
service which you should provide. 


Learn Att You Can Asout VISUALS 
There is no substitute for experience, Frank, 
so you ll have to learn all you can to make that 
word qualified stick. First line visual education 
dealers like Ted Foss, Jasper Ewing. Dick 
O'Neill, D. T. 


South and the many others we should name have 


Davis. Hazel Calhoun. Lucille 


been hard at work in this field for many years. 
You can't telescope these years of experience in 
meeting the problems of schools and other cus- 
tomers but you can start now, stick to those 
principles we mentioned and thus provide your 
town with the same kind of service. 





For when you do that, Frank, York becomes 
another strong link in the powerful chain of this 
industry and the whole visual medium moves 
ahead. To the producers of educational and in- 
dustrial films and to the distributors of this 
product and to the national manufacturers of 
projectors and screens. a new market area has 
been opened. 

Getting started is your immediate problem, 
however, so here are a few practical sugges- 
tions. First, take inventory of all your resources. 
You, personally, are the most important of these, 
for if you play straight, learn the principles and 
stick to them in these leaner years, you will be 
your Own greatest asset. 


Extenp Your DistriBuTION SERVICE 

You've already started in the right way to pro- 
vide projection service to your community. C. R. 
Reagan of the OWI and Bob Maroney of the 
CIAA need that kind of distribution service dur- 
ing these critical war years. But be sure to write 
Castle Films and Modern Talking Picture Serv- 
ice in New York if you are set up to provide 
this kind of service in a permanent way. 

This is a real national need. Be sure that 
every show is a good one for your audience. 
The best in projection and sound is your con- 
stant aim. Be there on time, handle the show 
with technical perfection and you'll prosper. Au- 
diences like the visual medium. They are hun- 
gry for the interesting screen programs you can 
provide. War plants are vitally concerned about 
bringing this kind of showing to their workers. 

York is a good industrial center. Are plants 
there using films for training, for safety educa- 
tion, for morale? If not, they are customers for 
showing, for prints and for equipment. Uncle 
Sam says that this kind of customer gets first 
preference on any available equipment. 

Victory Is Our Business Now 

We don’t have to tell you about our war job, 
Frank. You've already done a good bit of yours 
and you are just starting a new one. For that’s 
what every visual education dealer and every 
manufacturer regards as his first responsibility 
until the end of Hitler and Hirohito. 

This concludes our first installment but we 
figure this is only the beginning. You ask about 
the national organization you should join. That’s 
the easiest answer we can give: write today to 
Bernard Cousino, Secretary-Treasurer of the 
National Association of Visual Education Deal. 
ers and one of the best in the business, himself. 
We'll be proud to hear that you've become a 
member of NAVED because all that we have 
said to this point is only the NAVED credo. 
What really counts is living up to those princi- 
ples. But we're betting on you Frank and we're 
going to make a pretty sizeable investment in 
time and space making that bet pay out. 

Here’s to you, Frank, and to every G. I. Joe 
and G. I. Jill who pays this visual industry the 
singular honor of selecting our business as their 
life work in the years ahead. It is to all of you 
that we dedicate the future of the industry. 
December 20, 1944 Ort CoELLN 
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In using motion pictures to help sell 
farmers water systems and other farm 
equipment, Fairbanks, Morse & Co. found 
that actual farm scenes, featuring real farm 
folks, are more convincing than “staged” 
action by professionals. 


That's why the farmer's daughter, and 
her brother and father and mother, play 
leading roles in the many successful 
Fairbanks-Morse sales films. 


But opportunities to film the most de- 
sirable authentic farm scenes can’t always 
be anticipated, says Russell W. Lewis, 
manager of the Fairbanks-Morse farm 
equipment sales division. So Mr. Lewis 
always carries a Filmo Camera when 
afield. Thus he has recorded many se- 
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quences which make his films outstand- 
ing in realism. 
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Perhaps motion pictures could help make 
the advantages of your products or serv- 
ices seem real and impelling to your 
prospects... or help train your salesmen 
or factory workers... or serve effectively 
in your employee relations work. To in- 
vestigate the rich possibilities, read the 
new booklet giving full details on how to 
make movies work for you. Send for 
your copy by pinning the coupon to your 
letterhead. 


Bell & Howell Company, Chicago; New 
York; Hollywood; Washington, D. C.; 
London. Established 1907. 


Products combining the sciences of OPTics « electrONics « mechaniCS 


PRECISION-MADE BY 
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VOU: Howell 


Mr. Lewis taking movies with his 
Filmo Camera on a Missouri farm. 
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Farmer's Daughter Becomes a Screen Star 
in Fairbanks-Morse Sales Film 
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The Postwar Filmosound 


Embodying new features 
resulting from B&H engi- 
neered, combat-tested 
principles of OPTI- 
ONICS, the Filmosound 
of tomorrow will set 
wholly new standards in 
industrial film projection. 






Support the Sixth... Buy MORE Wer Bonds 
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BELL & HOWELL COMPANY 
7108 McCormick Road, Chicago 45, Ill. 


Please send, without charge, a copy of your new 
industrial film booklet giving full details on how to 
make movies work for us. 


Firm 
Address 
City 


Requested by.... ws 12-18-48 
Se SS SS SS SF SSS SS SSS eeee ee ee 
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and Television A pplication. 


ranslating a thought to the screen 


involves many talents and many skills from 
the spark of an idea to that blazing moment 
when the completed production moves and 
speaks.© We offer a comprehensive service 
with a diversified organization in control 
of every step in that intricate process. © 
Sometimes that means our corporate roof must 
span the continent, as when a story is written 
in New York or Cleveland, goes before the 
Cameras in Chicago, Detroit, or Hollywood and 
is released from our laboratories in Chicago 
“Every operation is under a Wilding roof 


and is performed by permanent members of the 


Wilding staff. 


7 ) 
Creators and Producers 
of Sound Motion Pictures 


for Commercial, Educational 


Wilding Picture Productions, Ine. 


s ©. 
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POSTWAR PLAN BOOK 


FOR SAFETY’S SAKE 


From 


NATIONAL SAFETY COUNCIL 


From “RECITAL OF FAITH 
of REYNOLDS METAL CO 


Filming a 
F EDUCA 


° 


Filmed demonstration of INTERNA- 
TIONAL HARVESTER one-mon combine 


From REPUBLIC STEEL'S 
“WOMEN OF STEEL.” 


CONSULT 


This message is dedicated to America’s 
Motion 


those trained men and experienced organ- 


Industria! Picture Producers— 
izations whose specialty is the planning, 
directing and producing of Business and 
Industrial sales and training films 
Planning and production of commercial 
motion picture sales and training films are 
matters for careful planning, thoughtful 
consideration, skilled scripting, intelligent 
direction and technical perfection. Amer- 


ica is fortunate to have readily available, 
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FOR YOUR POSTWAR SALES 
AND TRAINING FILMS... 


YEARS “a 


FILE 
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ON s Production, 


Scene from CURTISS-WRIGHT'S 7 
“PRODUCTION SOLDIERS.” 


From ALLIS-CHALMERS “INSIDE 
A SURFACE CONDENSER.” 
yo 
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competent, experienced and forward look 
ing Industrial Motion Picture Producers 
eager to confer—without obligation—on 
your motion picture projects 

. * * 

For your company’s postwar films 
consult experienced Industrial Producers 
And when it comes to the motion picture 
equipment you will need for taking your 
productions to the conference rooms and 


crossroads of the world take 


a page 


from the experience of FORD MOTOR 





Buy War Bonds! 


N OUTSTANDING 


_ 
INDUSTRIAL PRODUCERS” 


COMPANY, INTERNA- 
TIONAL HARVESTER, 
MINNEAPOLIS-MO.- 
LINE, ALLIS CHAL- 
MERS, GOODYEAR, GOODRICH and 


other top-flight enterprises. Scores of com 


/ 


panies such as these have found —by experi- 
ence—that DEVRY motion picture sound 
projectors give them the long, trouble-free 
performance—the simple operation and 
low-cost maintenance—the brilliant, rock- 


steady pictures—and the clear, natural, 














DEVRY 16 mm. Portable 
Sound-on-Film Projector 
(Model M16-1966) 


sound that assures the success of your sales, 


training or institutional film investments, 


= 
| DEVRY CORPORATION, 1111 Armitage Ave. Dept.-BS-A ; 

Chicago 14, Illinois 

| Gentlemen: We are interested in the Projected Training Aid | 

DEVRY Sound-on-Film Motion Picturé P | 

l DeVRY le-Purpose Slidefilm Projector ] 

| DEVRY Motion Picture Screens | 

| DEVRY Film Catalog DEVRY Stereo} | 

| | 

} Nam 1 | 

| | 
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| | 
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In war, in peace, 
you can depend upon G-E quality 
1. Designed for specific optical needs 
and for maximum performance. 


2. Differentially coiled filaments for 
uniform brightness (on most pop- 
ular sizes). 


3. Built for extreme precision. | 
4. Rigidly inspected for correct source 
dimensions and accurate position. 


G-E MAZDA LAMPS 


GENERAL QQELECTRIC A Bering 


AND HOLD THEM 
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Write for Circular 


For complete specifications, description, illustrations and 
prices on the new Radiant Fold-Pak Screen write today. 


RADIANT MFG. CORPORATION BETTER SCREENS FOR BETTER PROJECTION 


1184 W. SUPERIOR STREET, CHICAGO 22, ILLINOIS 
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A Complete Portable Screen 
In Sizes Up to 11 Feet by 14 Feet Can 
BeSet Up Anywhere Ina Few Minutes 


Here for the first time — is a large size efficient 
Projection Screen that is really portable. Con- 
sists of light but sturdy rust-proof collapsible 
steel frame—with springs to hold Screen smooth 
and flat— supported firmly on legs that raise 
Screen as high as 58” above ground. Has new 
improved plasticized Screen fabric that is fold- 
able, washable, fungi and moisture proof—and 
possesses unusual brightness. Guy ropes pro- 
vided for outdoor use. Entire Screen can also 
be suspended from above. Can be easily 
assembled and set up in a few minutes. When 
dismantled the complete unit fits into compact 
portable carrying case. 
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“The Hew RADIANT 


is ideal for use on big stages, for 


large outdoor gatherings, road shows, sales confer- 
ences, conventions—for use in meeting halls, in 
factories, camps—wherever a large, brilliant Screen 
is needed for projection purposes. Available in 4 sizes 
from 7 ft.x 9ft., 8 ft.x 10 ft., 11 ft. x 14ft. to 12 ft. x 14 ft. 
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* 
CEILING 


AND 
VISIBILITY 
UNLIMITED 


* A moton picture produced for 











BENDIX AVIATION CORPORATION 


by SOUND MASTERS, INCORPORATED. 


S43! 
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EVENTY-THREE THOUSAND Bendix workers and their families review the inspiring saga of their 

war contribution and thrill to a record of accomplishment. Men and women in thirty plants from coast to 
coast learn how products of their brains and hands, created almost overnight, help America’s fliers do the 
incredible and the impossible. * These builders of the Bendix “Invisible Crew” learn how the precision instru- 
ments they make guide thousands of warplanes through foul weather and extreme altitudes, provide “ceiling and 
visibility unlimited”—help reduce to nothing the seven-year advantage of powerful and ambitious enemies. *® 
Bendix workers, learning this, know their work is good and resolve that it shall continue—through the war and 


into the tomorrow when the fleets of the skies and the seas and the land shall serve the purposes of peace and 


human progress. 


HE SOUND MASTERS STAFF will be glad to discuss with you YOUR EDUCATIONAL PROGRAM 


OF TOMORROW —the use of motion pictures and slide films in employee relations, public relations, sales 


and training programs. 


SOUND MASTERS, Inc. 


165 WEST 46th STREET &* NEW YORK 
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War Bonds to V-Bombs 


FILMS VISUALIZE A SERIOUS WAR IN REPORTS 
TO WORKERS AND AT NATIONWIDE BOND SHOWS 


S AMERICA GIRDS ANEW for a 
A tough, serious two-front war 
in Europe and the Pacific, the so- 
facts of 
the battlefront are being 
to the 
through the 


bering life and death on 
brought 
worker and the housewife 
medium of 16 mm. 
sound films. 


Hundreds of official distributors 
located in towns and cities through- 
out the nation are cooperating with 
the armed forces and war agencies 
in bringing these factual reports 
from the fighting fronts to the home 
front. Cooperating with Army and 
Navy 


with the War Finance Division of 
the Treasury and with the Office of 


industrial incentive ofhcers. 


War Information are men and 
women of the visual industry. many 
of them pioneer specialists in the 
distribution and utilization of this 
sight and 


modern-day medium of 


sound idea communication. 


25.000 Projectors HARNESSED 


In these 48 states and territories 
such as Hawaii. more than 25.000 
l6mm sound projectors have been 


harnessed to this urgent war mobil- 


* * * 


SCENES FROM “V-1" new British 


16mm. short 


Below 


subject showing the robot 
bomb and its heavy toll of damage in 
towns and cities under attack 


English 
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ization job. They are training war 


industrial classrooms, 
high 


pre-induction subjects. teaching 


workers in 
preparing school youths in 
farm workers the mechanics of keep- 
ing old equipment going through 
special training films and showing 
the housewife how to maintain the 
family through rationing and other 
shortages. Meanwhile. al bond ral- 
showings to 


lies and noon-hour 


workers. between shifts and afte 
church on Sunday evenings. other 
projectors are mobilizing idle dol- 
lars for E Bond purchases 

Thus 16mm films emerge into the 
future of a potent and independent 
medium. Its servants in the produc- 
tion and distribution fields are ex- 
perienced specialists. The men who 
manufacture this precision equip- 
ment are specialists, too, with years 
of pioneer development behind the 
smooth-working parts of their pro- 
jection apparatus. The classroom 
and auditorium use of this medium 
is equally specialized, demanding 
good showmanship and experienced 
technique for sure results. 


OTHER Nations Are Activt 


Neighbors to the North and South 
of these United States are equally 
active in the development of the 
l6mm medium. The National Film 
Board of Canada has, in fact, set 
many a goal for U. S. leaders to 
equal in the quality of production, 
the extent of its distribution organ- 
ization over the far-flung acres of 
remote Canadian prairies, forests. 
Industrial and 


and frozen wastes. 


rural circuits in Canada are the 
most thoroughly organized of any 
of the United Nations governments. 
Inter-Amer- 


ican Affairs has enlarged the scope 


The Coordinator of 


of 16mm activity within most of the 
Latin-American countries. Not only 
ew. S. projectors but hundreds of 
U. S. films, translated in Spanish 
and Portugese, have made their way 
countries of 


to our neighboring 


South and Central America. 


Firms Tect a Grapuic Story 
The new British Ministry of In- 


(V1). 


leased in l6mm in January. shows 


formation short being re- 
the damage and destruction caused 
by the robot bomb. In films like 
these. U. S. 


full portent of war and of the na- 


audiences learn of the 


ture of sacrifices and effort required 
to win the final victory and the 
peace thereafter. 


Above) RETURNING FROM His Last Mission 
describes enemy fighter action to Col. Robert 
five missions to obtain footage for the AAF 





over Nazi Germany, Major Clark Gable 
Burns, group executive officer. Gable flew 


film “Combat America 


*“CombatAmerica’ to Bond Shows 


Byer ameRICA,” Major Clark 
A Gable’s 


tion of Flying Fortresses in action, 


technicolor produc- 
is being released in 16 mm. exclu- 
sively to promote the sale of war 
bonds during the month of January. 
the War 


Treasury 


Finance Division of the 
Department has = an- 


nounced. 


STATE CHAIRMEN IN CHARGE 
The Army Air 
the Ofhice of VW ar 


making available 300 prints in 16 


Forces, through 


Information, is 


mm. technicolor sound film to the 
War Finance Division. These will 
be booked through the 16 
chairmen of the State War Finance 


mm. 


Committees in cooperation with 16 


mm. educational and commercial 
distributors. 

War Bond premieres, with ad- 
mission only to buyers of extra wat 
bonds, will be held in all states of 
the nation in January. The film will 
be booked only for war bond rallies 
and showings during the entire 
Bond 


focused on the sale of the all- 


month. promotion will be 


important E-bonds. 


REAL STIMULANT TO SALES 


Post's critic. 


Nelson B. Bell. called the commen- 


The Washington 
tary delivered by Major Gable 
“highly dramatic and ‘deeply hu- 


War 


who previewed the film call it 


man.” Finance officials here 
“beautiful, grim and moving” and 
are enthusiastic about its possibili- 
ties as a stimulant for E-Bond sales. 
The film as cut for War Finance 
release runs 63 minutes. 


On order of General H. H. Ar 


nold, the picture was made by 
Major Gable as an orientation film 
for aerial gunners. The motion pic- 
ture star is the narrator and ap- 
pears in several scenes. Gable, Cap 
tain Andrew J. McIntyre and Mas 
ter Sergeant Robert Boles were 
awarded the Air Medal for making 
the combat scenes in raids over 
France and Germany. 

Back of the release of the film 
for war bond showings is a special 
promotion campaign directed by 
Merriman H. Holtz. of Portland. 
Oregon, Motion Picture Consultant 


of the War 


Washington, in 


Finance Division in 


cooperation with 
the corresponding section of OWI's 
Mills 


film division under Taylor 
and C. R. Reagan. 


PROMOTION MATERIALS SUPPLIED 
Stills and one-sheet posters are 
supplied to all distributors cooper- 
ating. A 
leaflet is supplied them for distribu- 


four-page, inexpensive 


tion to exhibitors. Because of the 

paper shortage only 30,000 copies 

of this were printed. 
State and War 


Committees will assist in promotion, 


local Finance 
advertising and exploitation and set 
the scale of war bond admission. 
Private showings for the press 
and radio commentators in all the 
larger cities were put on between 
Christmas and New Years. 
* To book this film for your plant 
or group showing call local head- 
quarters of the War Finance Com- 
mittee in your community. Ask for 
the name of the state chairman in 
charge. 
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(Above) Scene from one of the new U. S. Office of Education film series on 
‘Problems in Supervision” produced by Caravel Films, Inc. 


HE NEW SERIES of sixteen lOmm 
pote: motion pictures on Prob 
lems in Supervision recently com- 
pleted for the Division of Visual 
Aids of the U. S. Office of Educa- 
tion may well prove to be the most 
popular of the entire library of 
nearly 500 highly-useful war and 
postwar training subjects released 


by that agency. 


Goop Basis FOR PREDICTION 

Reasons for this prediction were 
made apparent at the many recent 
previews attended by industrial 
leaders and vocational school exec- 
utives. Plant executives and train- 
ing experts alike were unanimous in 
their praise of the films. No at- 
tempt is made to provide final an- 
swers but many practical sugges- 
tions are offered, common-sense 
rules provided and considerable 
thoughtful discussion is provoked 
at every showing. 

A selected few of the Supervision 
films are pictorially reviewed on 
these pages from the outstanding 
titles produced by Caravel Films. 


Other subjects were produced by 
Mode-Art Pictures. National distri- 
bution and print sales is being han- 
dled by Castle Films, Inc.. official 
contracting agency for that service. 


PRODUCTION CAREFULLY PLANNED 

As is customary in this huge but 
well-integrated production program, 
the Supervision subjects were most 
carefully planned and expert col- 
laboration is evident in the results. 
F. Burnham MacLeary, executive- 
in-charge for the producer, Caravel 
Films, gives valuable testimony on 
this score: 

“Each subject offered enough 
material to fill a good-sized book. 
The purpose of each picture was 
NOT to provide the answers but to 
stimulate independent thinking, so 
it was decided to restrict the num- 
ber of situations (in each picture) 
to four or five only. 

“Our next step was to consult 
with practical men in the field of 
supervision and we were fortunate 
in retaining as our counsel, Mr. 
Harold B. Schmidhauser, Director 


PICTURES WHICH ALL INDUSTRY CAN USE 


Sixteen New Films on 
Problems in Supervision 


of Industria] Relations for the 
Hammerlund Mfg. Company. After 
selecting the best of many possible 
‘cases’ we worked out the dramatic 
treatment. Throughout all phases 
we received invaluable assistance 
from Mr. Theodore Karp, project 
supervisor for the Office of Edu- 
cation.” 

SCREEN PRESENTATION Is SUPERB 


Not only are the pictures well- 
planned in content—they were ex- 
pertly cast and directed, superbly 


Print Cost Is NOMINAL 


Cost of 16mm sound prints of 
these subjects ranges from a little 
over fourteen dollars to a maximum 
of twenty-one. The entire library of 
sixteen titles may be purchased for 
only $294.76. With the govern- 
ment’s original investment in pro- 
duction somewhat over $100,000 
this is indeed a great opportunity 
for all who face these problems in 
industry. 

Group discussion manuals are 





“Well, here’s the machine ... and it's “Look. Joe, we got to finish an A-16 


all set up.” 


photographed for the screen and 
are altogether pleasing to the eye 
and ear. These are not unimportant 
details in putting over lessons in 
human behavior in this vital area of 
industrial relations. 

Each of the titles tackles a com- 
mon problem . . . introducing a new 
worker to his job, supervising 
women workers, combatting late- 
ness, loafing and absenteeism. They 
will be as useful in foreign lands 
and in many commercial pursuits 
as they are vital on America’s war 
production lines throughout indus- 
try where these problems occur. 


spindle right away and get it out.” 


also provided with each of the ti- 
tles. These contain brief reviews of 
the subjects, together with discus- 
sion points, outlines and other per- 
tinent data helpful to the trainer. 

Both the producer and the U. S. 
Office of Education acknowledge 
the helpful cooperation of officials 
of the Sperry Gyroscope Company's 
Great Neck, Long Island plant. To 
President R. E. Gillmor, Industrial 
Relations Director Andrew J. Per- 
cival, Employee Training Director 
K. P. Crowell, and his assistant, 
Kimball Wiles, credit must be 
given for their efforts. 


PICTORIAL PREVIEWS OF SELECTED FILMS FROM THE NEW U.S.0.E. SUPERVISION SERIES 





A New Supervisor 
Takes a Look 
at His Job 











Length, 475 feet. 
Running time. 13 minutes 





Next morning Jack reported with his 
arm in a sling ... and all of Pete's 
careful plans went haywire. 


He talked with the men . 
found they were being slowed up at 


the wash room. 


. - and he 


H’'m where have you been, Mr. Big? 


Breakfast in bed, I suppose? 
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Introducing 
the New Worker 
to His Job 











Length, 575 feet. 
Running time. 16 minutes 





Placing 
the Right Man 
on the Job 














Length, 475 feet. 
Running time, 13 minutes 





Supervising 
Workers 
on the Job 











Length, 375 feet. 
Running time, 10 minutes 





Maintaining 
Workers’ 


Interest 











Length, 475 feet. 
Running time, 13 minutes 





The Supervisor 
as a Leader 
Part I 











Length, 500 feet. 
Running time, 14 minutes 
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Hey. Buddy. can you tell me where I'll 


How about shifting Tony to that finish 
find Mr. Kilgore? 


“Why, that’s on my way down in the 
operation until we pick up a good hand? 


morning. Suppose I pick you up.” 





“The interviewers do their best . . . but 


“I was just thinkin’ what I was gonna 
how much can they really learn?” 


Sure enough, Frank was found to have 
do when I get through weldin’ school” 


an allergy to oil and was transferred. 





“I see you're making good progress on 


And so Francine is shown, step by step, 
that jig. Wally.” 


Some people call it over-supervision. 
this simple operation. 


Others call it just plain nagging. 





Sometimes a worker does a poor job 


“Say. Mr. Didge . . . what's the chance 
because his real interest lies elsewhere. 


“There she is .. . that's what makes the 
of my getting a transfer?” 


set really work. Like to hear it?” 





“And what does O'Donnell do? He 


“I'm all through working for a guy that 
brings in a pal of his... 


plays favorites.” 


“Hey, shorty ... got any A-16 spindles 
in stock?” 
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Business Screen Goes to a N.Y. Preview 


VY OOD INDUSTRIAI 
VD times run for 


audience field but first hours of an 


PICTURES some 


| | 
IMporant preview always seem (th 


Usually 


a quiet hour in the 


longest tradition calls for 


studio proje 


tion room but officials of the Ben 





years in the 


dix Aviation Corporation felt that 
the company’s new picture Ceiling 
and Visibility Unlimited told a war 
effort story that deserved the atten- 
tion of other war industries and the 
press at a special preview. 

lo a representative audience of 
Eastern industrialists, financiers and 
members of the press, this dramatic 
15-minute presentation of the Ben- 
dix Corporation's wartime creative 
engineering and production achieve- 
ments was thus unveiled at the Star- 
light Roof of the Waldorf-Astoria 
Hotel. Host at the preview was Er- 
nest R. Breech, president of Bendix. 
Sound Masters. Inc... of New Yor 
City was the producer of Ceiling 
and Visibility Unlimited. 


! general 
manager 
President 
» executive 


W. A. Rei direc 


ducer Harold Wondsel and R 
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of Marine division 
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BENDIX AVIATION CORPORATION SHOWS A NEW WAR REPORT 
PRODUCED BY SOUND MASTERS TO INDUSTRY AND THE PRESS 


IDEA FOR OTHER INDUSTRIALS 

Complete picture coverage is ac- 
corded this preview party by the 
Editors of BUSINESS SCREEN through 
special cooperation of Carl Byoir 
& Associates. This picture report of- 
fers a twofold pattern: it shows the 
importance of this present type of 
war effort report and its eventual 
field use among the company’s 75.- 
000 employees in the 30 Bendix 
plants located in 23 


23 cities from 
California to Massachusetts. It also 


shows a for other 
industrial sponsors who might give 
their efforts this well- 


planned and stimulating send-off. 


significant idea 


own film 


Briefly, the audience was top- 
flight and the entire event possessed 


an effect of significance and keen 


anager of Sc ntilla-Magneto divisic 


Ernest R. Breech 
Bendix A\ 


Arthur E. Raabe 
ation Corporation 
ipse-Pioneer division; pro 


~ 2 
; 


« 





mn (Left to right) Pres dent 
Commander Hay dent of 
chairman of the 
vice president of Carl Byoir & Associates 
the informal gathering which preceded the screening of the new Bend 
film at the Waldorf recently 





ERNEST R. BREECH 
Aviation ( tion, intr 
the Waldorf pre 


hew him at 


The 


corporation 


audience interest. cuests in- 


cluded other 


execu- 
tives. bankers, 
armed services and editors of out- 


standing national publications. 


Picture Covers Wipe AREA 


The picture portrays at a brisk 
pace the highlights of the researeh, 
development, planning and enter- 
prise which made it possible for the 
Bendix “Invisible Crew” of scien- 


Ernest R 


Breech; Frank K 
the Chemical Bank & 


Trust Company 
board of Graham-Paige 


. 


members of the 


Houstor 
Joseph W 
Motors; and Tony 
The group was pictured 2! 





pres 
Frazet 


Motter 













tific devices equipment to play a 
potent role in nearly every plane, 
tank, ship, truck and jeep that rolls 
off America’s production lines. 

A highlight of the film is a real- 
istic portrayal of a bombing mis- 
sion. In this sequence the camera 
analyzes vividly the individual and 
collective functions of such Bendix 
aircraft devices as starters, carbure- 
tors, magnetos, compasses, driftme- 
ters, electrically power-driven gun 
turrets and other engine compo- 
nents and flight and navigational 
instruments. 


Inspects CoMPANY’S 30 PLANTS 


The camera also inspects _ the 
companys technical laboratories, 
engineering departments, and as- 
sembly lines in 30 plants located in 
23 cities. In introducing the film to 
the preview audience, President 
Breech of Bendix brought the im- 
portance of this objective home 
when he declared: “This film was 
produced primarily to show the 
company’s 3,000 engineers and 70.- 
000 employees an integrated pic- 
ture of the war production achieve- 
ments of the corporation as an 
entirety.” 


right) H. A. Poole, general manager of the Red Bank plant of 
Bendix Radio division of Bendix Aviation Corporation 
vice president and group executive of Bendix; N. B 
vanager of Marine division; and John Pheatt, staff writer 
& Associates lensed at the Bendix preview in New 
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(Below) Anne Power and Leon Svirsk 
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things over with Hal Yates Lemon, Vice-President 
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Pictures 


for War 
Workers 


(ammemneremenennnNR ER 


4 Kee B-29 Super-Fortress raids 
on Japan have made some of 
most exciting news items of the war 
to date. The raids these mighty air 
craft have carried out on Manchu- 
ria, Formosa and Japan proper 
have been the focal point of news 
papers and radio throughout the 
country for the past month. 

Distance? The B-29 has made the 
whole world its backyard. The 
height from which it can drop its 
huge loads of destruction is still a 
conjecture in the imagination of 
all, including the Japanese. 

AN Exc.usive SouNp FILM 

To satisfy the interest that every 
man and woman in this country 
feels for this plane. the War De- 
partment is releasing the first ex 
clusive picture on the B-29. The 
title—Birth of The B-29. 

Every war worker should see 
it! Birth of The B-29 will be of 
equal interest to a cotton worker or 
to an employee in an aircraft plant. 
This film pays tribute to ALI 





(Above) Scene from the new War Department film release for war workers “The Birth of the B-29” reviewed here 


Americans on the production front, 
and it shows that the powerful 
“weapon” has helped us reach “the 


beginning of the end.” 
PRESSBOOKS ARE AVAILABLE 


Posters and special pressbooks 
have been prepared for Birth of 
The B-29, and can be obtained by 
your organization through the local 
film distributor in your area, or In- 
dustrial Services Officer in your ter- 
ritory. This material will aid you 
in publicizing the showing of the 
film to your employees and asso- 
ciates. If your film distributor and 
Industrial Services Officer can be of 
further help to you, call on them 
to assist you in making the showing 
of Birth of The B-29 a big event in 
your plant or community. 


* * * 


+ A new War Department film for 
war workers is Highballing to Vic- 
tory, a 20-minute on the supply 
lines in Europe and Asia and their 
resulting problems. 


‘CAMERA THRILLS OF THE WAR” are glimpsed in action scenes like this one from 


the new l6mm sound release by Castle Films, now available from dealers nationwide 


a4 
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te EIGHTH EDITION of Castle 
Films’ News Parade of the 
Year was released in mid-December, 
and like previous issues of each 
year going back to 1937, this sound 
movie reviews all the important 
events of 1944. It is a film of un- 
usual interest for workers in war 
plants . . . especially when used 
with Army or Navy Incentive 
Films, many of which may pre- 
sent the full detail of a single 
event that has had much to do 
with the overall pattern of 1944's 
march toward victory. 


AN ACHIEVEMENT IN EDITING 


The editing of News Parade of 
the Year is an achievement in the 
use of motion picture material to 
present with a maximum of econ- 
omy in time the big news stories of 
the year so that collectors: and fu- 
ture historians will have a tabloid 
review of events shaping the whole 
future of the world. Contents in- 
clude the American invasion of Ger- 


many, the battle for Antwerp, the 
liberation of France, Belgium and 
Holland, the sensational] battles for 
the Marianas, the Philippines, the 
ordeal of London under robot bomb 
attack, and the recent election. 


* * * 

Two British Films 
* Two British films are worthy of 
special interest to all U. S. indus- 
trials. The first of these is Partners 
in Production, actually produced 
by the National Film Board of Can- 
ada in Britain. This 28-minute sub- 
ject tells of the work of the British 
Joint Production Committees. 

The other is Back to Normal, a 
16-minute film on the rehabilitation 
of war casualties, particularly those 
who have lost legs or arms. The 
film reveals the part played by 
modern science in making and fit- 
ting of artificial limbs and the re- 
sults in restoring men and women 
to useful work. 


Castle’s “Camera Thrills” a War Epic 


* A new Castle 16 mm sound film 
which is expected to play an im- 
portant part in factory incentive 
programs is Camera Thrills of the 
War which has been compiled of 
sensational scenes made on several 
battle fronts. The film is repleat 
with action of the most heroic nat- 
ure showing men of the Army and 
Navy fighting in the air and on the 
ground in the South Pacific and in 
Europe. Many scenes have been ob- 
tained through sheer luck . . . the 
cameraman happening to be taking 
pictures when the unexpected has 
occurred. 

Factory workers cannot fail to be 
thrilled by the picture and inspired 
by its numerous scenes of combat 
action, particularly in one sequence 
of fighting during the taking of a 
small island north of New Guinea. 
No camera has ever been closer to 


enemy fire than the man who pho- 
tographed this fighting in which 
American troops use hand grenades 
and flame throwers within a stone’s 
throw of the enemy. Gun camera 
scenes taken by combat planes over 
Germany are thrilling evidences of 
the deadly accuracy of American 
aces as several Nazi planes are 
clearly shown being torn to pieces 
and bursting into flaming wrecks. 

Camera Thrills of the War is es- 
pecially recommended to factory 
personnel managers who book in- 
centive films as it is not only au- 
thentic but presents the stark bru- 
tality of modern war as well as the 
courage and sacrifice of the men of 
the fighting forces who must wage 
it. The new picture is available 
from all photographic dealers in 
16mm. sound on film as well as in 
a complete 16mm. silent version. 


Business Screen Magazine 









































































HEIRS is not the realm of 

plush-seats, air-conditioning and 
festooned balustrades. Theirs is the 
smokestack circuit, developed since 
the war—a circuit comprised of 
factory aisles. locker-rooms and 
cafeterias. 

More than 3,500,000 workers 
monthly in factories and_ ship- 
yards are viewing motion pictures 
produced and distributed by the 
Navy’s Industrial Incentive Divi- 
sion. These pictures, based on com- 
bat footage, for the most part, il- 
lustrate to the American worker his 
role in the war effort. And they are 
shown in the very shadow of his 
work-bench. 

PICTURES SPEED OUTPUT 

Two years of this program has 
demonstrated the vital role the mo- 
tion picture medium is playing in 
stimulating production, in giving 
the worker a better understanding 
of the importance the fighting men 
of the fleet attach to products he 
produces. For in these pictures the 
worker sees the equipment he 
makes in actual combat. As a re- 
sult, he sees himself as an integral 
part of every Naval or air action. 

Charged with the stimulation of 
war production, the Navy's Indus- 
trial Incentive Division, headed by 
Rear Admiral C. H. Woodward, 
USN, has been utilizing the motion 
picture intensively. Commander S. 
J. Singer, USNR, is the execu- 


(n the Navy's Smokestack Circuit 


* THE STORY OF THE NAVY INCENTIVE 


tive Officer of the Division. Thou- 
sands and thousands of feet of com- 
bat footage, flown into Washington 
from the war zones, are viewed by 
officers and enlisted men with wide 
experience in motion picture pro- 
ducing. This footage is assembled, 
edited, scored, and narrated so that 
the end product gives the American 
worker an up-to-the-minute account 
of the production problems cur- 
rently confronting the Navy. 

EXCLUSIVELY FOR WORKERS 

The incentive film is for exclus- 
ive showings to war workers. They 
can not be seen by the general 
public. Their purpose is inform- 
ation, dramatically presented, not 
entertainment. They are the Navy's 
film reports from the battle fronts 
to the men and women on the pro- 
duction fronts. 

As a result, the smokestack cir- 
cuit competes in no way with the 
exhibition of motion pictures by 
the entertainment film industry. 

Run Less THAN 20 MINUTES 

Prints are available in both 16 
and 35 mm, and occasionally they 
are made in color. Subjects are tim- 
ed for showing at shift changing 
and lunch periods, therefore are 
short, seldom running over 22 min- 
utes. Experience has proven that 
more than two subjects presented 
at one time lose their effectiveness 
on the worker. 

In many localities factories and 


BREWSTER AERONAUTICAL CORPORATION utilizes a traveling portable pro- 
jection unit for daylight showings of incentive films. 
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FILM PROGRAM « 


shipyards are renting theatres dur- 
ing mornings and afternoons in or- 
der to show the Navy’s films to 
large blocks of their employees. 
But the general public is not ad- 
mitted. 

In some instances, larger fac- 
tories have gone to the expense ol 
building miniature theatres right 
in their plants, such as the Bell 
Aircraft Company, Buffalo, New 
York. Another method of exhibi- 
tion is by means of mobile shadow- 
box screens. Wide distribution in 
recent months has been recorded 
among union groups who view 
combat films in their meeting halls 
on their regular meeting dates. 


UsEFUL FOR INDOCTRINATION 

In addition to their use as pro- 
duction stimulants, the Navy’s films 
are used often times as part of a 
plant or shipyard’s employee in- 
doctrination and training program 
and sometimes in connection with 
showings of plant safety films. 

Maximum circulation is sought 
through a limited number of prints. 
Distribution is handled in the fol- 
lowing manner: War plants desir- 
ing the Navy's films must write to 
the Industrial Incentive Division, 
which request, in turn, is relayed 
with an approval to local distrib- 
utors. Once a plant goes on the 
approved list, it thereafter deals 
directly with the local distributor. 

The Division accompanies the re- 


NAVY FILM “It Can’t Last” was pro 
duced for the 6th War Loan Drive 


lease of each new picture with a 
well-rounded promotion program. 
Captioned stills, bulletin board 
displays, employee publication 
stories, and trade and labor press 
announcements are released. In ad- 
dition, spots are prepared for 
public address system announce- 
ments. 

“Premieres” come in for their 
share in the general promotion 
scheme. In some cases new subjects 
are presented in industrial areas in 
the form of previews in order to ac- 
quaint plant executives and labor 
leaders with the new releases. 
Chambers of Commerce usually co- 
operate in such presentations with 
high ranking Navy officers and re- 


(PLEASE TURN TO PAGE 36) 


AT MARE ISLAND SHIP YARDS in California this type of mobile shadow box 
projection unit makes possible worker showings 
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The Picture Saga o 


“HERITAGE FOR VICTORY” PRESENTS THE 


ly November nearly LOO, 


000 men and women, compris 
ing the nation-wide family of the 
Western Electric Company, cele 
brated the organization’s 75th Anni 
versary. Western Electric, the manu 
facturing, purchasing and supply 
unit of the Bell System has become 
during World War Il, the Nation’s 
largest producer of communications 
and electronic equipment for the 
Armed Forces. 

As part of the anniversary ob 
servance, employees of the Com 
pany in key cities from Coast to 
Coast previewed a feature length 
motion picture entitled Heritage 
For Victory which dramatizes the 
srowth of the organization ove 
three quarters of a century and 
demonstrates how the cumulative 
skill, technique and _ experience 
gained through 75 years have made 
it possible for Western Electric to 
meet the great challenge this war 
has imposed upon it. Heritage For 
Victory was produced by Wilding 
Picture Productions. A stellar cast 
and unusual technical perfection in 


production characterize this _his- 


torically accurate picture story. 
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Pictures on this page show typical 
scenes from the film’s interesting 


histor lt al episodes. 


The Picture in Review 

As reenacted by the film, the 
story of Western Electric began in 
Rochester. New York, during the 
dark and uncertain days following 
the Civil War. Enos Barton, an 
alert young telegrapher, was fired 
with ambition to enter business fo1 


himself—to manufacture finer tele- 





graph instruments. With youthful 


optimism, he brushed aside the 
gloomy predictions of neighbors 
and well ‘meaning friends. Then 
aided by $400.00, which his mother 
raised through mortgaging her 
home, he headed for a small model 
shop in Cleveland, Ohio. There, he 
met a kindred spirit in Elisha Gray, 
a prolific inventor and former pro- 
fessor of science at Oberlin Col- 
lege 

They formed a partnership and 
soon their reputation for quality 
workmanship transformed the hum- 
ble shop into a mecca for inventors, 
among them Thomas A. Edison. 
The Western Union Telegraph Com- 


pany demanded more and more of 
their product. 


New INVENTION AIDED GROWTH 


In the midst of this promising 
success, an invention of Professor 
Gray caused the small shop to out- 
grow its limited facilities. The in- 
vention consisted of an improved 
printer telegraph which automati- 
cally printed telegraph messages on 
a paper tape. 

General Anson Stager, a_ vice 
president of Western Union, in- 
stantly recognized the commercial 
possibilities of this device and, af- 
ter acquiring a financial interest in 
the partnership, he persuaded Gray 
and Barton to move the business to 
Chicago, center of the Mid-West’s 
market. 


In 1871 the Chicago fire burned 


ican Bell Telephone interests _re- 
sulted in Western Electric’s becom- 
ing their manufacturing unit. 

At that time, telephone calls were 
limited to the subscriber’s imme- 





diate community. Year by year. 


Western Electric ingenuity, coupled 
with Bell System engineéring tal- 


ent. stretched the distance two 


| Western Electric 


COMPANY'S OWN AUTHENTIC STORY 


almost to the doorstep of the new 
establishment. The rebuilding of 
Chicago created a tremendous de- 
mand for electrical equipment, and 
the following year the firm adopted 





the name—Western Electric Manu- 
facturing Company. 


In the meantime, the fertile brain 
of Professor Gray was busy. He 
learned to send music over a tele- 
graph wire. Concerts were trans- 
mitted by his “harmonic telegraph” 
from Milwaukee to Chicago four 
years prior to the invention of the 
telephone. Shortly after, he repro- 
duced an entire concert electrically 
in New York’s Carnegie Hall. Given 
a little time, Gray was certain he 
could send speech over a wire. But 
Alexander Graham Bell emerged as 
winner in the race for that honor. 


Company Workep WitH BELL 

News of Bell’s patent came asa 
crushing disappointment to Gray 
and Barton. But, operating on the 
theory that the world will seek out 
the builder of a better mouse-trap, 
they began perfecting the telephone. 
Their effort was rewarded in 1881 
when negotiations with the Amer- 


hundred miles during the “gay” 
°00’s—four hundred at the turn of 
the century—and more than half 
way across the nation by 1908. 

By then modern science had be- 
come firmly entrenched as the hand- 
maiden of manufacturing and a 
seemingly endless stream of com- 
munications marvels flowed from 
the combination. 


Topay’s Is 4 Story or War 

Today, no U.S. pilot takes to the 
air without the support of some 
Western. Electric essential. Radio 
sets from the skilled hands of tele- 
phone makers plunged across the 
Siegfried line in U. S. tanks. Elec- 
trical gun directors, containing ele- 
ments from nearly all of the Com- 
panys dozens of manufacturing 
sites, helped to blunt the counter- 
attacks of the Luftwaffe and to 
transform many a buzz-bomb into a 
harmless puff of smoke. In the mo- 
tion picture, Heritage For Victory, 
the results of these miracles of 
peacetime technology — armed-for- 
war—are shown in battle-front ac- 
tion on land and sea and in the air 
helping our fighting men speed the 


day of peace. 
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HE NAVY’S BEST in modern combat equipment and the 

most effective training aids and special devices, hitherto 
unrevealed to the public, were shown to record-smashing throngs 
far exceeding 4,000,000 persons at the Navy’s 6th War Loan 
Exhibition in Chicago last month. 


A pictorial tour of the exhibits, with special emphasis on 
the visual and training aspects of the show, is presented to the 
readers of BUSINESS SCREEN in these official Navy photo- 
graphs. Here you see, for the first time, excellent views of the 
remarkable special devices and training aids responsible in good 
measure for the Navy’s outstanding combat results. In no other 
way, will thousands of towns and cities throughout the U.S. 
see this equipment for the duration. 


All Bureaus of the Navy were represented in the acres of 


exhibit buildings and nearby anchorages but in these pages, 
attention is focussed on Bureau of — and Bureau of 
Naval Personnel activities. _ 


The Bureau of Mepunaink under Admiral Dewitt Clinton 
Ramsey, sent the featured exhibits of aircraft equipment as well 
as dramatic visual presentations of air operations such as those 


on Aerology and Attack, and many eed of vee training 


devices. Direetor of Photography 4 t 
Robert ta oa or ial De 


The Visual Industry takes special pride in eative | 
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A Great Navy War Loan Exposition in Chicago 
Attracts 4,000,000 Visitors to Visual Exhibits 
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WAR MUST BE WON « « 


Baker for their conception of the show. The Bureau of Naval 
Personnel delegation to the Chicago exhibition was ably repre- 
sented by Lt. A. L. Chapman and other officers concerned with 
training aids and their utilization within the Navy. 


It was particularly fitting that Chicago be chosen for this 
great show, for many of the visual devices and projectors were 
constructed here. The Ampro Corporation, Bell & Howell, the 
DeVry Corporation, Mills Industries, the Society for Visual 
Education and other well-known makers of visual equipment, 
including DaLite and Radiant screens. were represented. From 
Detroit, the Jam Handy Organization contributed design and 
engineering talent for the brilliant 3-A-2 gunnery trainer, 














































Training Devices and Visual Aid| Fe 


LARGE PROPORTION of the naval aviation exhibit was de- 
voted to training devices designed and produced by the Navy’s } 
Special Devices Division of the Bureau of Aeronautics. Such training 
devices are used for many types of gunnery, aerial navigation, bomb- 
ing and other operations necessary to successful prosecution of the 
War. The use of these training devices is predicated on the same 
objective as is all naval training, to train men to fight with a 
minimum of danger to themselves and a maximum of deadliness to 
the enemy—safety and success in combat. Among the more spec- 
tacular of the training devices exhibited were the Gunairstructor, 
3-A-2, panoramic gunnery trainer, and the spot light animator. 
Although for the casual operator these training devices have all the 
lure of interesting games, their purpose is most serious and their 
use has saved many lives and much time and money. 


fhe Gunairstructor is a fixed gunnery trainer in which the neo- 
phyte pilot learns not to fly his plane but to fight with it, in fact, 


vv vy THE NAVY GUNAIRSTRUCTOR IN ACTION 


3-A-2 GUN TRAINER 
SHOWN IN ACTION 


*& Scenes above and left show 
BuAir exhibit areas featuring 
synthetic training devices. A 
favorite of the throngs was 
the 3-A-2 gunnery trainer in 
which enemy planes are 
shown in simulated combat 
against actual Navy air gun- 
nery. Jam Handy, Detroit, 
aided development of this de- 
vice. Ampro projectors are 
used. 
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Spectators view Navy Photography Exhibits View of mezzanine of BuAir Exhibit: Main hall Cameras and photographic equipment displayed 
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Featured at Chicago Exhibition 


to use it as a gun, to aim the plane itself in order to get his target. 
The student sits in a real fighting plane cockpit while his instructor 
occupies another cockpit from which he can control the action of 
the enemy plane as it is thrown on a motion picture screen. 

The panoramic gunnery trainer is self-contained and can be 
mounted on various guns. In the Chicago Exhibition several machine 
guns as well as the 20mm. gun were used. 

The 3-A-2 is a gunnery trainer in which motion picture films of 
actual Japanese aircraft in combat are used. The gunnery students 
fire actual guns at the diving targets but instead of bullets they use 
a beam of light. 

Many other training devices were shown in the Naval Aviation 
Exhibit at the “Pacific Theater.” Among them was the electric 
rater or question and answer machine that is used for answering 
various sets of questions on general naval subjects. These special 
training devices or synthetic trainers, as they are frequently called, 
attracted great attention among the thousands of visitors. 


CONTINUOUS FILMS ATTRACT THRONGS wx 
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Photo Interpretation display: BuAir Exhibits 
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PANORAMIC GUN 
TRAINER EXHIBITED 


* Scenes above and right 
show another aspect of the 
BuAir exhibit, featuring the 
panoramic gunnery trainer in 
use on actual guns. This self- 
contained filmic device aids 
in air gunnery accuracy and 
is produced for the Navy in 
the Chicago plants of the 
DeVry Corporation, Army- 
Navy “E” winners. 
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Aerology display: BuAir Exhibits: Main hall 








in Main hall 
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TRAINING AIDS & EDUCATIONAL 
PROGRAMS OF THE BUREAU 
OF NAVAL PERSONNEL 
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a oenerons OF NAVY, James 
’ Forrestal has said, “Building the 
world’s biggest fleet was only part of 
the job of making America the 
mightiest Naval power in all history. 
An equally important part was to 
man that fleet with trained per- 
sonnel,” 

“During the past fiscal year ending 
June 30, 1944, the Navy trained 
1,303,554 personnel, manning 4,063 
new vessels—or 11 ships each day 
plus more than 20,000 landing craft 
and keeping pace with the Naval Air 
Arm which doubled the number of 
planes on hand. In spite of the fact 
that Navy training includes more 
than 450 enlisted specialists and petty 
officer ratings, no vessel or unit has 
been delayed in commissioning 
through lack of trained personnel.” 

At the Navy Exhibition, held at the 
Navy Pier in Chicago in connection 
with the Sixth War Loan Drive, the 
people of Chicago were shown how 
training aids have assisted in making 
this accelerated Navy training pro- 
gram possible, 

The use of training aids in the 
Navy's training program was shown 
in the drill hall exhibit and in the 
overseas training aids library. The 
drill hall exhibit consisted of a 
sample of the great variety of train- 
ing aids used in training the Navy 
man from raw recruit to fighting man. 
Films, posters, charts, models, record- 
ings, mock-ups, and pamphlets, di- 
rectly from Navy classrooms, were 
displayed and demonstrated. The am- 
phibious ship-to-shore trainer 


(photographs 3 and 4) was the chief 


center of attention in the drill hall. 








A complete overseas training aids 
library contained the training aids 
used at advance bases and in ship- 
board training. Groups were taught 
to read signal flags well enough to 
recognize “Buy War Bonds” when 
spelled out by signal flags. Fire fight- 
ing and first aid teaching by means 
of movies was illustrated. Semaphore 
and blinker training devices, record- 
ings, pamphlets, maneuvering boards, 
navigational training aids, practice 
boards for knot-tieing were popular. 

The Navy way of teaching plane 
and ship recognition during the day 
and at night was presented dra- 
matically in a show every 15 minutes 
at the “Friend or Foe” exhibit. (bot- 
tom three photographs). The audi- 
ence participated in the recognition 
of friendly and enemy ships and 
planes. A brief lesson in using their 
eyes at night, as would be required of 
a lookout aboard ship at night, was 
given each group. The enthusiastic 
reception given the “Friend or Foe” 
show is illustrated by the fact that 
crowds were so large that groups had 
to be limited during the exhibition. 

The Navy’s off-duty Educational 
Services program was presented in 
five-20-minute shows. (Top two pho- 
tographs). The audience actively par- 
ticipated as a class in Melanesian 
Pidgin English, in a demonstration of 
standard Navy foreign-language in- 
struction with recordings and printed 
language guides. The other four 
shows employed visual aids. Screen 
subjects on the enemy and enemy 
propaganda served as a springboard 
to an open forum; a slide film, accom- 
panied by a narrative read over the 
public address system, told the story 
of the hospital educational program; 
colored glass slides supplemented a 
background lecture on the war; and 
a recent documentary film on Japan 
illustrated a part of the Navy’s pro- 
gram of War Orientation. 
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In the Column of Pictures 


(Top to Bottom) Two scenes showing crowd 
watching film demonstration in Education 
Hut. Two scenes below that show Lt. A. L. 
Chapman, Bu Pers, giving demonstration 
with typical gun and ship model equipment. 


“Friend or Foe” Recognition Exhibits at the Navy’s “Pacific Theater’ 


Demonstration in Recognition hut 


Three-Dimensional Recognition viewers in use 


Another Recognition demonstration shown 
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RODUCTION of training films 
P among the nation’s topflight 
specialists in this field continues 
to play a major role in studio 
activity. The Armed Forces and 
war industries are the industrial 
film producers number one and two 
customers in that order with little 
time, personnel or material re- 
maining for any other purpose. 

Employee “incentive” and mo- 
rale-building films are second only 
to actual job training subjects on 
the production schedules. These 
must necessarily be specific in 
viewpoint, directed to the particular 
employee groups of the company 
served in order to achieve their 
purpose. They are ably enough 
“seconded” by the general war re- 
ports produced by the armed 
forces. Both types of program 
material work very well together. 


VETERAN EpUCATION RISING 

Preparation for the return of 
thousands of war veterans is a 
rising factor in the film planning 
of the nation’s industries. The re- 
training of these returning “vets”, 
the rebuilding of worker attitudes 
in the plans underline the impor- 
tance of this task. 

More than 70.000 veterans are 
being released from service each 
month, according to new and reli- 
able estimates of the War and Navy 
departments. 


New Allis-Chalmers Film 
Explains Gas Turbine 


* The Jam Handy Organization, 
Detroit, has produced for Allis- 
Chalmers Mfg. Co., Milwaukee, a 
28-minute sound educational mo- 
tion picture titled, Tornado In A 
Box. This film is the third of a 
series of similar subjects released 
to the educational field by the spon- 
sor, the first, Magic Of Steam, 
being the story of the steam turbine, 
the second. The Surface Condenser, 
being that of the condenser. 
Tornado In A Box explains for 
the first time in motion pictures, 
development and operation of the 
eas turbine which has been called 
“the power plant of the future”. 
The purpose of this picture is to 
portray in simplest possible terms, 
and by the use of animated draw- 
ings, the principle of this new 
source of prime/power. The film 
takes the conservative side of the 
subject, however, making it clear 
that to the tremendous engineering 
effort already applied in develop- 
ment, much more must be spent 
before the potential success of these 
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Industry's Current Film Programs in Review 


EMPLOYEE MORALE AND JOB TRAINING FILMS 


DOMINATE 


developments can be realized. 

Schools and colleges may borrow 
or purchase prints of this subject 
direct from Allis-Chalmers Mfe. 
Co., Milwaukee (1) Wis. 


Carstairs Shows Process 

+ Judging from audience reaction, 
Carstairs Bros. Distilling Co., Inc., 
has solved a problem that has been 
perplexing distillers for years: how 
to tell effectively the story of how 
good whiskey is made. The solu- 
tion that has been enthusiastically 
acclaimed both by Carstairs sales- 
men and by distributor salesmen is 
a sound film with music that uses 
cartoons and drawings to tell the 
flow chart part of the story—the 
part that usually is incomprehen- 
sible to a lay audience. 

The Carstairs film, The Man 
Who Cares, Knows, already has 
been shown to the Carstairs staff 
and is in process of being shown 
to distributors and their organiza- 
tions. Later it will be available for 
showing before fraternal organiza- 
tions, luncheon clubs, and other 
consumer groups. The film tells 
the whole story of whiskey produc- 
tion from the time a car of grain 
arrives at the distillery until the 
finished product is in the bottle. 

E. Paul Hamilton, director of 
merchandising for Carstairs, origi- 
nated the idea for the film and 


INDUSTRIAL 


PRODUCTION SCENE 


directed its production. The film 


was made by Transfilm, Inc. 


Kodak's George Eastman 

In a Picture Tribute 

* George Eastman—Some Scenes 
from His Life, assembled by Tom 
Craig of Eastman Kodak Company, 
highlighted the firm’s 25-year testi- 
monial. Gathered from company 
files, Mr. Eastman’s own film libra- 
ry, various newsreels, films taken by 
Martin Johnson and from other 
sources, the various cuts of and 
about the late film pioneer were as- 
sembled in chronological sequence 
together with footage of a number 
of stills dating from before the ad- 
vent of movies to make an interest- 
ing pageant of photographic pro- 
gress and pay tribute to a leader in 
its development. 4 recorded com- 
mentary also in Mr. Eastman’s 
voice at a point in the film where 
he sent a message by sound film, in 
its early days, to a meeting of the 
Society of Motion Picture Engi- 


neers. 


Interstate Oil Compact 

Shows Educational Reel 

+ Oil For Tomorrow, the new sound 
and color motion picture recently 
completed by the Interstate Oil 
Compact Commission as a part of 
its nation-wide educational pro- 


sram. is now available for free in- 


Below: Scene from the latest Allis-Chalmers motion picture “Tornado in a Box” pro 
duced by Jam Handy, Detroit. Picture shows development and operation of gas turbine 
and is available on free loan basis to schools and colleges from company’s offices in 
Milwaukee, Wisconsin, on written request 





dustrial and civic showings, accord- 
ing to an announcement from Com- 
pact headquarters in Oklahoma 
City. 

Oil For Tomorrow, with 250 
scenes from 13 of the oil produc- 
ing states, is beautifully filmed in 
technicolor. Given its world pre 
miere at the Compact’s spring meet- 
ing in New Orleans before an over- 
flow audience of state and govern- 
ment officials and representatives of 
the oil industry, the film was 
promptly acclaimed as outstanding. 

The picture in its thirty minute 
running time dramatically spans the 
ages as it unfolds the gripping story 
of oil, from its prehistoric origin 
to ultimate utilization by a modern 
civilization. It vividly demonstrates 
by scenes of actual oil field opera 
tions, the widespread benefits of 
applied modern efficient engineer- 
ing principles and practices and the 
desirability of diligent conservation 
efforts in oil’s production. 

To meet growing requests to bor- 
row the film, the Interstate Oil 
Compact Commission has a num- 
ber of prints for distribution at its 
headquarters office in the State Cap- 
itol, Oklahoma City. Applications 
for use of Oil For Tomorrow for 
free showings before civic. indus- 
trial and educational groups should 
be addressed to that office. 


Kimberly Clark Workers 

See Firm's Film Story 

* Jam Handy, Detroit, has 
also recently produced for The 
Kimberly Clark Corporation, a 
sound motion picture, These Are 
the People, the purpose of which 
is to persuade men workers to stay 
on their jobs in the Company’s 
paper mills instead of going into 
some more glamorous phase of 
war work. It is also designed to 
show that the Corporation is a civic 
asset to the community and not a 
liability; to reduce absenteeism 
among women workers, and to ac- 
quaint the many small nearby agri- 
cultural areas with the Corpora- 
tion as an institution. The film 
shows mill scenes and reveals how 
Kimberly Clark products are being 
used directly in the war effort, how, 
for instance, a paper mill was con- 
verted into a plant for the pro- 


duction of machine gun mounts. 
* 7 a 


+ It's Up To You. 860-foot Koda- 
chrome production with direct 
sound recording, is being released 
under sponsorship of the Sears- 
Roebuck Foundation. 
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TECHNICIAN HEDGE IN ACTION 


* Y-ForcEeE OPERATIONS STAFF, 
SoutHwest CHina— Technician 
Fifth Grade Arthur W. Hedge, 31, 
who was principal of the Dodge, 
North Dakota, High School and 
manager of various North Dakota 
motion picture interests when in- 
ducted into the army on June 24, 
1942, has “covered” much of the 
Salween Campaign, fought over the 
world’s highest battle ground, as 
an Army Signal Corps motion pic- 
ture cameraman attached to Y-Force 
Operations Staff. Before entering 
the Army he had some experience 
in producing educational films. 
Y-Force Trains CHINESE 

Y-Force, America’s largest mili- 
tary mission, headed by Brigadier 
General Frank Dorn, is the organi- 
zation which trained and supplied 
the Chinese Expeditionary Force 
for their Salween Campaign. This 
push aimed at driving the Japanese 
from west of the Salween River 
and reopening the Burma Road in 
China to join with the Ledo Road 
from India as the first land supply 
route since May, 1942, between 
China and the other United Nations. 

American liaison teams of doc- 
tors, veterinarians and certain spe- 
cialized military technicians and 
observers are furnished by Y-Force 
to accompany each Army and cer- 
tain lower echelons into battle to 
assist and advise the Chinese com- 
manders. It was with one of these 
liaison teams that Hedge accom- 
panied a Chinese Army across the 
Salween (angry river) when Gen- 
eral Wei Li-huang ordered the “big 
push” starting May 11. His assign- 
ment was to record in motion pic- 
tures as much as possible of the 
action in this first major Chinese 
offensive in seven years’ war with 
the Japanese. 


Set Historic PRECEDENT 


Chinese engineers had been taught 
the American technique of crossing 


FILMS AT WAR: A CHINA EPIC 


Now It Can Be Told 
+ The story is just beginning to come in 
now: we are learning of the heroic role 
played by these friends we knew and of 
their adventures. In this dispatch from 


streams in rubber assault boats, 
which the Chinese had been sup- 
plied. Several of their units in 
crossing the roaring, tumultuous 
Salween at the start of their drive 
used these rubber boats, which the 
Chinese said were the first boats 
on the upper Salween in more than 
two centuries. 

The Chinese Army which Hedge 
was accompanying crossed the Sal- 
ween well south of the old Burma 
Road and surprised the Japanese 
in the fortifications they had built 
during two years of occupancy. The 


: An Editor's Comments 


the Indo-China theatre, the exploits of 
one of these Yanks tell something of the 
work and the sweat behind their camera 
records of war OHC 


attackers made a lightning dash to 
the key Salween bend strongpoint 
of Pingka in the 10,000-foot Kaoli 
Kung mountains. The Chinese cap- 
tured Pingka May 15. Japanese re- 
inforcements from the Lungling- 
Mangshih area counterattacked in 
force and retook the fortifications 
May 23. 

Hedge with his movie camera 
documented all this action includ- 
ing part of the following siege in 
which the Chinese Army beat off 
more Japanese columns trying to 
reinforce their garrison at Pingka 





. - « With a permanent and growing 
staff, complete facilities and the ex- 
perience of years in the production of 
films that do their jobs well—these 
are AUDIO assets which answer the 
eall of INDUSTRY and GOVERN. 
MENT for services urgently needed in 
those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue 


¢ New York City 


Film Center Building 





and again liberated the city Sep- 
tember 23. 
Combat ReporTING TOLD 

“Shooting” combat in the Pingka 
area at considerable personal! hard- 
ship and hazard over a period of 
several weeks is the most exciting 
of his U. S. Army Signal Corps 
photographic assignments, accord- 
ing to Hedge. However, a more in- 
teresting though peaceful job, to 
his mind, was photographing 75 
stage, screen and radio stars at 
Madison Square Garden, New York 
City, back in April, 1943. 

Hedge’s motion picture experi- 
-ence goes back some years. He 
wrote and produced North Dakota's 
first full length movie, Campus 
Days, in 1935, and also produced 
a number of local newsreels and 
travelogues plus educational pic- 
tures for agricultural use in North 
Dakota. 

ACTIVE IN THEATRE FIELp 

In addition to his position as 
principal of the Dodge High 
School, he managed motion picture 
theaters at Dodge, Werner and 
Dunn Center, all in North Dakota. 
During the school vacation in the 
summer of 1941 he was owner and 
manager of a roadshow featuring 
the movie, Hitler—Beast of Berlin. 

Since his induction into the 
Army, Hedge has served at New 
York City; Camp Crowder, Mo.; 
Fort Jackson, S. C.; and in India 
and China. He arrived in India 
February 8, 1944 and after a short 
duty there was flown over the Hima- 
laya “Hump” to China and at- 
tached to Y-Force to photograph 
the start and early decisive phases 
of the C.E.F.’s Salween Campaign. 
He was awarded the Good Conduct 
Medal at Camp Crowder and was 
promoted in the field in China to 
the grade of Technician Fifth 
Grade. For his services attached to 
Y-Force Operations Staff in the 
Salween Campaign, Hedge is en- 
titled to wear a bronze star on his 
Asiatic Campaign ribbon. 


* * * 


Reynold's Film to Theatres 
+ Recital Of Faith, Reynolds Met- 


als Company’s film describing the 
steps in aluminum production, will 
be distributed in one reel version 
to a thousand “first class” theatres 
of the United States through the J. 
Walter Thompson Company, New 
York. 

Longer 16mm sound version, run- 
ning 30 minutes in length, is being 
distributed through nationwide pro- 
jection facilities of Modern Talking 
Picture Service and company offices. 
Production was by Sound Masters. 


Inc., New York. 
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THE SURFACE WITH 
NEW VISUAL TOOL 


FAXFILM MAKES POSSIBLE ENLARGED, 3-DIMENSIONAL 
PROJECTION OF A CONTACT IMPRESSION OF ANY SURFACE 


Here is a great new idea for the science classroom, sales demonstration, and the industrial laboratory. 
FAXFILM, a simple, economical method of reproducing surface finishes in three-dimensional replica, now 
makes possible instant comparison of surfaces for standards of roughness, waviness and lay, and for checking 
surfaces for cleavage, cracks, porosity, dents, scratches, etc., by means of projection on any slide or slidefilm 
projector. Samples of machined finishes can be studied for quality control; materials, fibres, cloth, paper, 
crystals can be studied at 10,000 times enlargement or 100 diameters. FAXFILM will show details of the 


finest irregularities up to .0001. 


HERE'S HOW FAXFILM OPERATES 


The operation of Faxfilm is simple and economical. 
One side of a clear plastic film is softened by the 
use of a small amount of Faxfilm solvent so that when 
it is pressed onto any surface, it penetrates every 
unevenness of the surface. The illustration shows how 





FAXFILM 


F STEEL | 


the impression is made in the film. The piece of film 
is then mounted into a 2" square slideholder (fur- 
nished in every Faxfilm kit in quantity). It can be 
labeled for identification and future use. Within a 












plastic film, moistener and instruction folder. 
Complete Kit as illustrated... ........006. 
5 kits or more .... 


PRAPILM IS FURNISHED IN A COMPLETE KIT 





Here is the Faxfilm Kit: 250 Faxfilm frames, solvent, roll of 


$15.00 
10% Reduction (No Priority Required) 


minute, this frame can be used in any type of slide 
or slidefilm projector and can be enlarged to 100 
diameters or more. 
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The second illustration shows how the variation in 
the thickness of the film, causing a variation in the 
— of light which penetrates the film results in 

ples, waves, etc. which appear on the screen. 
The rhicker the film, the darker the "valleys." For 
process control, Faxfilm “spot checks," economical- 
sized slideframes are furnished. 


FAXFILM IS EASY AND 
SPEEDY TO USE! 


1. Cut off | inch of film with scissors. 


2. Wet surface specimen with solvent—about 2 drops 
is all that is necessary. 


3. Press film firmly on surface. 
4. Let dry for 30 to 60 seconds. 


5. Using moistener supplied in Kit, moisten entire 
gummed surface of frame so that adhesive will be 
softened to hold film when ready. 


6. Peel Faxfilm from specimen. 
7. Affix in gummed Faxfilm frame for projection. 
Faxfilm frames fit any standard projector. Illustrations 


at right show enlargements of 100 diameters and are 
4/1950 of 2" Faxfilm projected 100 diameters. 
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Order your Faxfilm kit direct, or phone, write or wire for further details from: 


FAX FILM 
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Sanded Oak Block 








Porous Chrome Finish 





Epsom Salt Crystals 









~ Machined Finish 250 RMS 


Machined Finish 64 RMS 
Showing Waviness and Lay 
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NDUSTRIAL sponsorship of 


television programs remains i 


1 
the experimental stage Meanwhile 
sponsors are becoming aware the 
sound motion picture is, in itself, a 
television program with the advan- 


tage of direct audience selection. 


N.B.C.'s Televised "World" 


* A new television program titled 
The World in Your Home, spon- 
sored by the RCA Victor Division 
of the Radio Corporation of Amer- 
ica, was inaugurated in November 
over NBC’s television § station 
WNBT, Charles B. Brown, adver- 
tising director of RCA Victor Divi- 
sion and John F. Royal, NBC vice 
president in charge of television, 
have announced in a joint state- 
ment. The new series brings to tele- 
vision set owners in the New York 
metropolitan area a_ well-rounded 
program of science, education, en- 
tertainment sports news and special 
events. 

The first offerings introduced to 
television some of the unusual films 
produced by Walt Disney for the 
Coordinator of Inter-American Af- 
fairs. Originally filmed for South 
American consumption, these Dis- 
ney productions have attracted con- 
siderable attention wherever exhib- 
ited. Among the subjects televised 
are Defense Against Invasion and 
Grain That Built a Hemisphere. 
The program also presents Victor 
recording artists in a series of live 
talent entertainments. Other select- 
ed films dealing with electronics, 
chemistry and associated science 
topics will also be scheduled. 


Aetna Edits for Television 

+ The Aetna Life Afhliated Com- 
panies, Hartford, Conn., are spon- 
soring a series of television pro- 
erams over NBC Station WNBT. 
The program was inaugurated on 
Monday, Nov. 27. 

According to Stanley Withe, of 
Aetna’s Safety Education Depart- 
ment, the programs will consist of 
films especially edited for televi- 
sion. The opening telecast presented 
1s the Twig is Bent, an educational 
feature based on the problems of 
juvenile delinquency. 


* * * 


American Way in “Liberty” 


+ A most dramatic and inspiring 
presentation of the American way 
of life can be found in the new 
one-reel color film entitled Liberty, 
just released in 16 mm, sound by 
Walter O. Gutlohn, Inc. 

This beautifully 


and highly significant motion pic- 


photographed 


ture portrays the hopes of the im- 


migrant upon approaching our 


OF TELEVISION and FILMS 


FILM SPONSORS BEGIN EXPERIMENTS IN NEW MEDIUM THROUGH 16MM USE 


shores, his aspirations, and his con- 
tributions to our culture. 

Liberty documents in a striking 
fashion the contrast between the 
foreign “isms” and the democracy 
we enjoy. It clearly shows the need 
for a better understanding of the 
peoples who make up our nation 
and their innate love of freedom. 

This outstanding documentary is 
a film that should be shown to all 
audiences, for the message it con- 
veys is of interest to all Americans, 
young and old. 

Complete information about this 
film may be obtained from Walter 
O. Gutlohn, Inc., 25 West 45th 
Street, New York 19, New York, or 
from their branch offices through- 
out the country. 


DE VRY SHOWS FUND FILM 
* DeVry Films and Laboratories 
announces that the Illinois Educa- 
tion Association’s film, Backing Up 
the Guns, which has been shown 
throughout Illinois for the purpose 
of aiding the Association in obtain- 
ing additional educational funds, 
has been made available to all other 
state educational associations. Back- 
ing Up the Guns is a 16mm. sound 
motion picture. The running time 
is about 15 minutes. 

The picture shows how our 
schools are promoting the physical 
fitness of pupils and how teachers 
guard and develop the ideals upon 
which Democracy was founded. It 
closes with a strong appeal to the 
taxpayer to vote to equip their 





THE 
ADVERTISING 
ADVANTAGES 
OF : 





N advertising man has denied himself the thrill 


of thinking about televised ads—ads that move 


and talk; ads that employ Sight plus Sound plus Move- 


ment! Ads that can demonstrate a product . .. reproduce 


its actual use. 


Such a product presentation is available right now, 
today—through the use of MINUTE MOVIES. These 
dramatic one-minute motion picture shorts may be 
shown on the screens of more than 10,000 theatres 
from Coast to Coast—cut into the program as a regu- 


lar part of the show. 


You'll find other advantages too: Your ad is repro- 
duced on a screen as big as a 24-sheet; no outside duties 


interfere with the concentration of your audience. 


Full, rich color is available. 


Write Today For Full Information 


Do they pay off? Write today for facts and figures about 
the experience of national advertisers (sectional accounts, 


too) who have been using MINUTE MOVIES for years! 


GENERAL SCREEN ADVERTISING, 


2300 Wrigley Building, Chicago 11 


INC. 


500 Fifth Avenue, New York City 18 


schools better for the tremendous 
educational task that faces all pub- 
lic schools when peace comes. 

Backing Up the Guns has the en- 
dorsement of the American Associa- 
tion of School Administrators and 
the United States Office of Educa- 
tion. It is recommended for show- 
ing before school board associa- 
tions, taxpayer's leagues, service 
clubs, parent teacher associations, 
organized labor and church and 
professional organizations. 

* * 

South Africa Active 
+ Education departments in the 
Union of South Africa are “fully 
aware of the advantages of visual 
education” says the Native Teach- 
ers Journal. Thousands of educa- 
tional films are now circulating to 
hundreds of schools. 


ANNOUNCE WAR STANDARDS 


+ Two new American War Stand- 
ards in the photographic field, 
Photographing Aperture of 35-mm 
Motion Picture Cameras and Pic- 
ture Projection Aperture of 35-mm 
Motion Picture Projectors, have 
been approved by the American 
Standards Association. Both are 
part of a series of war standards 
being developed at the request of 
the Armed Forces and the War Pro- 
duction Board. 


BacKeD BY LONG EXPERIENCE 


The new standards are _inter- 
related and are the result of long 
experience in industry as to the 
proper size of the image to be 
registered on film in professional 
motion picture cameras and the 
optimum part of the picture to be 
projected in motion picture thea- 
ters, taking account of the various 
variables introduced in the process- 
ing and projection of the film, such 
as film shrinkage, and camera, 
printer, and projector weave. 


ComBINED Errort CREDITED 

These standards were developed 
through Subcommittee H on 35-mm 
Cinematography of the ASA War 
Committee on Photography and 
Cinematography, Z52. This com- 
mittee had the active cooperation 
of the Society of Motion Picture 
Engineers and the Research Coun- 
cil of the Academy of Motion Pic- 
ture Arts and Sciences in its work. 

The American War Standard, 
Photographing Aperture of 35-mm 
Motion Picture Cameras (Z52.35- 
1944) and the American War 
Standard, Picture Projection Aper- 
ture of 35-mm Motion Picture Pro- 
jectors (Z52.37-1944) may be ob- 
tained for 10 cents each from the 
American Standards Association, 
70 East 45th Street, New York 
17, New York. 
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Audio-Visual Training and Product Merchan- 
dising through the proven method of picture sound 


canoe at 


and motion has demonstrated amazing results. This 
dual application of training and merchandising rep- 
resents visual education at its best. When your mes- 
sages are dramatized through interesting sound 
motion pictures, your story is more easily and quickly 
understood, more impressive and more effectively 
received by a responsive audience—whether training 
or selling. The vehicle through which your motion 
pictures are shown should be easily operated without 
involving time-consuming, technical tasks. That is 





why many prominent industries and directors of vis- 
ual education in schools are enthusiastic about Mills 
Audio-Visual Cabinet Projector. 


A SELF-CONTAINED CABINET UNIT 
This newly-designed Commercial Projector is 
a self-contained unit. It includes all operating parts 


or 


—projector, speaker, amplifier, screen, reels and con- 
trols—thus eliminating the need of darkening rooms, 
hanging or setting up a screen, mounting a projector 
and amplifier, placing a speaker at a distant point, 
stringing long lines of cord, focusing lens for vary- 
ing distances, framing the picture, and other time- 
wasting operations. 


That you may be sure to obtain the number 
of projectors required during the first twelve months 
following European V-Day, we suggest advising us 
of your requirements. 


Note: While we cannot forecast postwar material 
and labor costs, we plan to price the SONO-VISION 
competitively with any comparable projector equip- 
ment. Such price, we are sure, will be interesting to 
all firms, institutions, and schools planning to use 
16 mm. sound motion pictures after V.E. Day. 


Audio-Visual Medium for Training? 









































A few of the 
many users of 
our Pre-War 
Cabinet 
Projectors 
T ¢ oy Ivy 
. Army 








Commission | 
Horton Manufacturing | 
Company | 
Screen Broadcasts, | } 
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New 


C rt ip- 
lilding & Drydock 


Pitney-Bowes Postage 
Meter Co. 


ADDRESS INQUIRIES TO INDUSTRIAL SALES; AUTOMATIC PROJECTOR DIVISION 


MILLD INDUSTRIES, INCORPORATED 


4100 FULLERTON AVE +> CHICAGO 39, ILLINOIS 


--—-—— 
See 
——_— _ 
—_—- - 
a 
—_—_—-— — | 
-_-— — 
—_——_—— —- 
—_——- 
—_—_ —_— 
—_—_—_—— 
—_—____— 
—_——__ 
—_—_—_— 
——— 
———— 
—— 
——— 
_—— 
—— 
— 
-_ 
—_—_—, 
— 


— 
_— 
_ 
a 
_— 
— 
— 
— 
— 
_— 
—_— 
— 
— 
— 





THE NITED NATIONS WORK TOGETHER IN FILMS \ pica mithly weting of the Un'ted Nations 
Central Training | Ce ittee at the Nat onal Archives Building in Washington. Left to right 
(from end around fa cle f table) Lieut. Harold B. Robert USN Secton Officer G. B. Nisbet 
RCAF; Lieut. Jorge Bolet, Cuba; Maj. B. I. Lebedey, USSR; Lieut. Col. R. F. Angus, Canada; Capt 
Morte Krog, Norway; Col, C. Caravitis, Greece; Liewt. C. J. E. Hughes, Comdr. C. E. Fenwick 
Sadr. Ld 1. PF. Blackman, a { Great Britain; Major Ira H. Genet, USA; Dorothy Wallick, secre 

tary; Squadron Leader E. E. Smith (chairman), RCAF. Foreground (left to right) Lieut, Gu llerm« 
Hernandes Sagarra, Mexico; Capt. I A. Davidson. Canada: Capt. A. G. Cameron, Great Britain 

Lieut. A. Nijdamt Netherlands; Lieut. J. H. McClelland, USN; Capt. Julian L. Lesser, USMC; Flight 
Liew M. J. H. Bruorton, New Zealand; Capt. James Vaughn, USA: Alice L chtenstein, secretary 

lohn ¢ Braaie Chef of Divis.on of Motion Picture and Sound Record ngs, National Archives 





Above) Leo J. Polub’cki and E. 5. Schweig (left nd John Lang and Joseph Netzel (right) 25-year 
nen, joir al ceremony w Chief Naval Ins; w T. W. Daniels and President W. C, DeVry 
on the occasior the company’s fourth Ar Navy “I award for production excellence 
(Below) For the record we give you th ficial Na photo of incentive film distributors Harry Spiess 
und Murray Goodmar eft and right Castle Film executive with Warrant Officer George Ray Tweed, 
USN (center), the Navy radio electrician wh« ded the Japs on Guam for 31 months. Trio was 


photographed at a New York preview of Navy films 
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PICTURES AND PARAGRAPHS ABOUT THE PEOPLE 
WHO SERVE THE MEDIUM OF VISUAL EDUCATION 


4 be THE VISUAL INDUSTRY'S war 

record add the fourth Army- 
Navy “E” Award for production 
excellence to the Simpson Optical 
Company, Chicago. Congratulations 
to President Eagin and his co- 
workers! DeVry Corporation, Chi- 
cago, is another consistent Army- 
Navy “E” 


fourth award as the picture (left) 


winner, receiving their 


shows. Jam Handy, Detroit, also 
added the third “E” star recently. 

Meanwhile the industry slogan 
remains: Victory First! 





Hazet CALHOUN 


+ First woman in the visual indus- 
try to take factory training at Bell 
& Howell and one of leading ladies 
of the field is Hazel Calhoun, pres. 
ident of the Calhoun Company, At- 
lanta, Georgia. 

To her list of firsts must also be 
added her present post as a mem- 
ber of the Board of Directors of the 
National Association of Visual Edu- 
cation Dealers. 


JOINS AMPRO FAMILY 





ErvINE N. NELSEN 


* The appointment in December of 
Ervine N. Nelsen to the post of 
Educational Sales Director has been 
announced by the Ampro Corpora- 
tion. Formerly a_ principal and 
teacher and for the last five years, 
supervisor of visual education in 
the St. Louis Park Schools, Minne- 
apolis, Minn., Mr. Nelsen’s appoint- 
ment is consistent with Ampro’s 
life-long policy of experienced as- 
sistance and service to schools. 

Mr. Nelsen comes to Ampro with 
thorough schooling in the field of 
visual education in the elementary 
and secondary schools and a keen 
appreciation of the future possibil- 
ities of the medium. Ten years of 
varied experience has included con- 


siderable time in industry where he 
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has supervised the production and 
distribution of visual aids. 

The visual education program 
which he organized and developed 
at St. Louis Park in Minneapolis, is 
considered by many educators a 
model for this type of comprehen- 
sive service to schools. In coopera- 
tion with the U. S. Department of 
Acriculture, Mr. Nelsen has also 
specialized in photography, using 
all types of movie and stil] cameras 
for production of visual aids. As- 
sistance to school and other visual 
aids users is available through Mr. 
Nelsen’s department as a_ public 
service contribution of the Ampro 


( orporation. 














Briefs About People in the News 
+ Jasper Ewing, member of the 
Board of Directors of the NAVED 
organization and well known Louis- 
iana visual specialist, addressed the 
December meeting of the Southern 
Press Association in New Orleans. 


+ John Gould Curtis has joined the 
research staff of the American 
Council on Education. Formerly 
with Atlas Educational Film Com- 
pany, Oak Park, Mr. Curtis’ new 
residence is 88 Morningside Road, 
Worcester 2, Massachusetts. 

* The Washington gatherings for 
visual workers (held each Wednes- 
day) should be duplicated in other 
sections of the country. 


USOE OPTICAL FILMS GET AN OFFICIAL COMPANY WELCOME 





A COMPANY PREMIERE of the USOE Optical Craftsmanship films, produced by Bell & Howell, attracted 
this large and enthusiastic audience including (first row, right) President J. H. McNabb and the films 
producer, W. F. Kruse, head of the Films Division at Bell and Howell 


+ Officially premiered in Chicago 
and Washington, the new USOE 
series on Optical Craftsmanship 
produced by Bell & Howell under 
the direction of William F. Kruse, 
head of the Films Division of that 
Company, are now in active use in 
the training of optical workers. First 
reports show real stimulus in inter- 


est and a definite upswing in train- 
ing impetus among optical workers 
seeing the films under the guidance 
of the B & H Training Department. 

Films will prove as useful in 
peacetime production as they are 
vital to increased output during the 
continued war period, according to 
company officials. 


LEADERS IN THEIR RESPECTIVE FIELDS met in Chicago recently when members and officers of the Photo- 
graphic Manufacturers and Distributors Bureau attended a Midwestern conference. (Below) Lieut. Gene 
Berman of the Army Pictorial Service, Signal Corps Photographic Center, Long Island (formerly with 
Burleigh Brooks), is greeted by Radiant Manufacturing Company’s Vice-President Adolph Wertheimer 
of Chicago. At industry gatherings like this, restricted for the most part to local areas during the war 
company executives are completing their plans for the important months of reconversion ahead, mean 
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while maintaining all production facilities on vital war materials needed now. 


* FE. as Schroeder, General Sales 
Manager and Director of Advertis- 
ing for the Victor Animatograph 
Corporation, Davenport, lowa, lead- 
ing manufacturer of 16-mm_ pro- 
jectors and cameras and _ allied 
equipment. has just rounded out 
a full quarter of century of service 
with the organization. Schroeder, 
or “Ernie.” as he is known to a 
host of friends in the business, is 
one of the oldest executives in point 
of service in visual education. 

With Ernie it is a case of a 
hobby being turned into a life's 
vocation. As a youth in Davenport 
he made an avocation of photog- 
raphy and when he found that the 
Victor Corporation was producing 
hundreds of thousands of lantern 
slides for the then Hillis Better 
{merica lecture series, he applied 
for a job in the dark room. This 
was in 1919, nine years after the 
organization was established. Ernie 
got the job. which included every- 
thing from printing and developing 
to cleaning up the dark room. 

Schroeder forged rapidly to the 
front. He made it a point to learn 
all phases of the business, includ- 
ing sales. In his upward march, he 
was made Manager of the Lantern 
Slide and Stereopticon Department. 
He built up the Victor slide library 
from a stock of some 4,800 nega- 
tives to a total of nearly 71,000, 

In 1923, when Alexander F. 
Victor designed and produced the 
world’s first 16-mm cameras and 
projectors, Schroeder was appoint- 
ed Director of all dealer sales, and 
he has the distinction of being 
among the very first to sell 16-mm 
products. He also was the first to 
set up a specially trained force of 
salesmen to sell and service 16-mm 
sound projectors. 


ADVISORY GROUP CONFERS ON MOTION PICTURE 


SALES ARE HIS HOBBY 





E. L. (ErRnrE) SCHROEDER 


In the dark depression days of 
1930-31, Schroeder acted as Man- 
ager of the Corporation’s New York 
Offices and reorganized the entire 
Fast Coast dealer sales structure. 
In 1934, when he was made Gen 
eral Sales Manager, he applied the 
same sound equipment dealer or- 
ganization pattern and sales policy 
to first trained sales organization 
in the U.S.A. 

Today Ernie probably knows 
more distributors, dealers and users 
of 16-mm equipment than any other 
one person in the nation and he 
has an intimate knowledge. through 
personal experience, with every- 
thing having to do with the varied 
applications. 

Sales today are Ernie’s chief inter- 
est and he is so much engrossed 
in it that he is one of the most 
active members of the National 
Association of Sales Executives and 
devotes much time to teaching 
classes in sales technique. 


SET at the plant of Gould & Eberhardt, Inc., Irving 


ton, New Jersey, during filming of five USOE films on Gear Hobbing by Emerson Yorke Studios. (Left 
to right, below) Al Miller, Gould & Eberhardt; Frederick L. Eberhardt, President, Gould & Eberhardt 
Stanley Bourhill, Asst. Dir., Paterson Vocational School; Roy Brock, Tech. Spec., USOE; Emerson 
Yorke, producer; Granger Davenport, Asst. Chief Eng., Gould & Eberhardt: Charles G. Pfeffer, Prod 
Eng., Wright Aeronautical Corp.; G. E. Spies, Secty., Gould & Eberhardt: George Griffiths, Regional 


Director, USOE and Harry Sherrill, Visual Aids Spec., 


USOE 
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*% The Board of Trustees of the 
University of Chicago have provid- 
ed funds for the establishment in 
the Department of Education of a 
Center for the Study of Audio- 
Visual Instructional Materials. This 
Center in planned as one unit of a 
larger Center which will provide 
opportunity for the study and 
development of all kinds of in 
structional materials,—textbooks, 
apparatus, encyclopedias, diction 
aries, pamphlets, charts, maps 


tests and models. 


Four Principat FUNCTIONS 


As at present contemplated, the 
functions of the University of Chi 
cago Center for the Study of 


Audio-Visual Instructional Mate 


rials will primarily be: 


l. To provide persons interested 
in undertaking research investi- 
gations of the audio-visual media 
with facilities and guidance 


2. To enable teachers to study 
critically a large amount of 
audio-visual instructional mate 
rials in order to reach better 
judgments regarding the use of 
such materials in the classroom 


situation 


. To provide consultative serv- 
ice regarding audio-visual  in- 
structional materials to school 


systems and individuals. 


1. To make possible, in collabor- 
ation with the Department of 
Education and the University of 
Chicago Laboratory School, the 
demonstration of enlightened use 
of audio-visual materials in 
teacher training and elementary 


and secondary school situations. 


PLAN Liprary AND THEATRI 


In order to serve these functions 
the Center will house a, selected 
library of sound and silent* motion 
pictures as well as other kinds of 
audio-visual instructional mate- 
rials. Arrangements have already 
been made for a basic library of 
six hundred motion picture prints. 
As part ol the Center there will be 
a film viewing theater equipped for 
research purposes Modern project. 
ing, recording and sound equip 


ment will be available for study 


* * * 


VISUALS RELIGIOUS FIELD 


+ Recognition of visual aids conti- 
nues to expand in a widening cir- 
cle. In Washington, D. C.. 


Protestant ministers and directors 


recently, 
of religious education heard Dkr. 


Mary L PALMer, associate director 


of the Luternational Council of Re- 


34 


CHICAGO'S NEW FILM CENTER 


ligious Education, declare that mo- 
tion pictures and color slides are 
highly desirable tools in teaching 
Sunday School Bible lessons. Dr. 
Palmer pointed out that a number 
of films already are available 


which tie in with Bible teaching. 


expressed a belief that others 
would be forthcoming as _ the 
churches themselves adopted and 
used them. Meeting at which the re- 
marks were made formed part of 
the sessions of the National Mission 
to Christian Teachers. 


Westinghouse Sets Up An Educational Department 


* Looking toward closer ties with 
the Nation's educational system. 
Westinghouse Electric NY Mfe. 


Company has set up a new coor- 


dinating educational department at 
its olhces in Pittsburgh. with three 
main divisions covering ba | hool 
service, university relations. and 


student trainang 


Radiant Lamps bring 

PB out all the brilliance, 
color and tone quality 
in your film and sound 
track, 


RADIANT LAMP CORPORATION 


300 Jelliff Ave., Newark 8, N.J. 


FLOODLIGHT . 


PROJECTION «. SPOTLIGHT . 


Already offering 61 scholarships 
totaling more than $40,000 annual- 
ly to high school seniors, the school 
service division will provide teach- 
ers and students with learning aids 


to science study in the form of mo- 


tion pictures, charts, posters, book- 
lets and other materials. Work of 
this division carries through the 






MOTION PICTURE é 


LAMPS 


MOTION PICTURE PRODUCTION 





high school level and Charles W. 
MacLean is manager. 

Howard C. 
named manager of the university 


Madsen has _ been 


relations division, which will main- 
tain close contact with colleges and 
universities, administer the com- 
pany’s scholarship and fellowships, 
and supervise recruiting of grad- 
uate student employees. 

Training of all graduate students 
for engineering, manufacturing, 
sales and other company depart- 
ments is supervised by the third 
division, headed by O. D. Mont- 
gomery. 

* * * 
COAST GUARD PRODUCES 
MERCHANT MARINE FILM 


* ServiING THE MERCHANT Marine, 
a dramatic three-ree! motion pic- 
ture summarizing the United States 
Coast Guard's many services to the 
nation’s gigantic merchant fleet at 
sea and ashore, is currently being 
distributed by Coast Guard Head- 
quarters, 

Filmed by Coast Guard combat 
photographers, the action-packed 
picture opens with scenes of the 
tremendous fleet of merchant ships, 
laden with implements of invasion, 
off the Normandy coast on D-Day. 
Giving a candid account of the 
Merchant Marine supplying the 
battlefronts of the world, the film 
shows how the Coast Guard, 
through research and inspection, 
protects merchant vessels by pre- 
ventive and corrective measures. 
Spectacular highlights are scenes 
of Coast Guard cutters convoying 
merchant ships, blasting enemy U- 
boats from the shipping lanes, and 
rescuing survivors of _ ill-fated 
freighters from the seas. 

Work of the various Merchant 
Marine agencies is reviewed, with 
graphic explanations of how each 
contributes to the protection and ef- 
fectiveness of the merchant fleet. 

How the Coast Guard establishes 
and maintains its 33,000 aids to 
navigation on U. S. rivers and lakes 
and off the seacoasts is another in- 
formative portion of the film. 
Serving The Mechant Marine also 
shows both the methods and con- 
tributions to the war effort of Port 
Security work. 

Serving The Merchant Marine 
has been termed a “fast-moving, in- 
formative film.” It depicts with em- 
phasis a little-known function of 
the Coast Guard. Prints of the pic- 
ture are being distributed through 
Coast Guard Public Relations Of- 
fices in each of the Naval Districts 
of the United States, Alaska, Hono- 
lulu, and Puerto Rico. The Chicago 
office is at 610 South Canal Street. 
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Jap bomb splashes in sea, astern of American carrier. Official U. S. Navy Photograph. 


Join the Navy cameramen 
and see the war 


HE Navy’s in at the beginning of every big show. And right 

up front where nothing can get between them and their 
pictures, you'll find the Navy’s Combat Photography Units. 

In the Navy, as in all the armed forces, combat photography 

owes much to “the movies.’’ The movies have sent a lot of their 








young cameramen to war. Many of those too old to go have served | 
as instructors, turned “green” kids into capable cameramen in | 
: 
} 





an amazingly short time. 
Dest by alee. tatsnntie than Hlentnes And of course movie men with movie methods edit, cut, 
@ Sette to Re mabe Siemens. See and mold separate “shots” into finished productions that help 
U. S. Navy Photograph. 

plan and fight the war... that provide the very best kind of 
training films... and that bring the war to us at home. The Navy 
combat cameramen’s pictures are the basis for an illustrated his- 
tory of war at sea such as the world has never seen. 





Eastman Kodak Company One of series 


advertisements by 





Rochester, N. , 4 KODAK testifying to 
J. E. Brulatour, Inc., Distributors the achievements of 
Seasoned gunners hold their ears as a U. S. Fort Lee Chicago Hollywood the movies at war 


battleship pours shells at point-blank range. 
Official U. S. Navy Photograph. 
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PLANT PICTURES 


(CONTINUED FROM PAGE 21) 


turned combat men on hand to lend 
support. 

As a result, attendance to these 
showings have been mounting 
weekly. Results have been so satis- 
factory that many plants and ship- 
yards are eyeing post-war possibil- 
ities in utilizing the motion picture 
as intra-plant morale boosters. 

Although in almost all cases, the 
Navy's films are produced by per- 
sonnel in the Industrial Incentive 
Division, a departure from this 
practice was recently made. One of 
the commercially-produced subjects 
was The Battle Against Shop 
13. This short-subject, which tells 
a moving story of a typical Amer- 
ican war worker who becomes an 
aerial gunner, constituted a new ex- 
periment in the production of in- 
centive films. The film was pro- 
duced for exclusive showings to 
war workers. 

Won an Acapemy AWarp 

The Academy Award for “The 
Most Outstanding Documentary 
Short Subject of the Year” was given 
December 7th, one of the films dis- 
tributed by the Incentive Division. 
Some of the other recent releases 
included are Return to Guam, an 
amphibious review of war; Behind 
Vazi Guns, captured film showing 
the inside story of Germany’s in 
dustrial power today; For Dis- 
tinguished Service, a subject pre- 
pared especially tor 100-octane 
production; and IJnvasion, Nazi- 
Version 

Voices familiar to the audiences 
are oft-times used to narrate the 
work producing shorts. Among the 
commentators have been William 
L.. Shirer, Edwin C. Hill and Quen 
tin Reynolds. New vistas in the use 
of the motion picture have been 
opened by the development of the 
smokestack circuit. The factual mo- 
tion picture industry is watching 
them with interest. 


Philippine Invasion Filmed 

* The historic American invasion 
of Leyte island in the Philippines 
has been recorded in an _ action- 
packed documentary film called 
Going North, made by a Nether- 
lands East Indies film unit, accord- 
ing to Aneta, Netherlands News 
Agency. 

The picture vividly portrays the 
American soldiers leaving their in- 
vasion barges and going ashore un- 
der the terrific barrage of the 
warships. The bombardment and its 
results are also photographed. One 
of the cameramen on this assign- 
ment was wounded in the action. 
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, MKEN at Canton, Ohio, attend showings wartime incentive film ~~ POC ttn”? 
EMPLOYEES OF TIMKEN at Canton, Ohio, attend showings of wa e an audience of 25 million”. 
programs at local theatre 





bth WAR LOAN 


(OTHER TREASURY NOTES ON P. 20) 


* Mobilization for the first time of 

NAR - NEW | TRAVELOGS len ener ge of the Na- 
ee pie OR SR distribution field into 
a small-screen version of the 35MM 
War Activities Committee has been 
accomplished for the Sixth War 
Loan. 

A total of 325 representative 
16MM exchange men will make 
available 25,000 projectors for the 
showing of twelve films produced 
by Army, Navy and Coast Guard 
exclusively for the Sixth War Loan, 
it was revealed today by Ted. R. 
Gamble, National Director of the 
War Finance Division, Treasury 
Department. “The industry aims at 


“This coordination of our In- 








dustry into a powerful selling force 


CARTOONS © COMEDIES e TRAVELS —— grea the oer : sped 
MUSICALS * ARTS AND CRAFTS| isis stone aa 


industry can do once it is organ- 





Sg SPORTS 








ized”, said Merriman H. Holtz. 
1 Treasury Consultant on the 16MM 
Program. “It indicates a greater co- 


FOOTBALL operation in future war loans and 
other worthwhile efforts.” 
SKIING 


According to Gamble, a leading 


BASEBALL 16MM executive in each state has 
been appointed as State 16MM 
HUNTING 


Chairman and is a Member of the 


BOATING State War Finance Committee. He 
works directly with each distrib- 
SWIMMING 


utor and coordinates the exhibi- 

















tion and use of all prints allocated 


T i L FE V | S i 0 N to a State and routed to groups. 
French-Canadian Songs 





Our vast library of 16mm. sound films for Television is + & antes of Sve Glas fectinine 
available on exclusive or non-exclusive basis for experi- French-Canadian Folk Songs com- 
mental and sponsored programs. Also, a number of bined with animated cartoons has 
35mm. subjects are available. Send for complete infor- just been released by Walter O. 
mation including new low prices. Gutlohn, Inc. 





The titles of these delightful one 


| 2el sk ts are: 
NOW MORE THAN EVER— ge snes Populaires No. 1: “En 


roulant ma boule” and “A la claire 


With the successful conduct of the War it is important 


that production be kept at the highest level. fontaine”. 
Let’s Finish the Job QUICKLY! Chants Populaires No. 2: “En- 
Show These Inspiring SOUNDIES —3 Minute Musicals voyons d lavant nos gens” and 
DON'T BE AN ABSENTEE DON'T CHANGE YOUR JOB “Aupres de ma blonde”. 
HAIL THE U. S. MARINES Chants Populaires No. 3: “La- 
16mm. Sound Film Sale Price $7.50 each bas sur ces montagnes” and “Trois 











canards”. 
WALTER O. GUTLOHN, Inc. Chants Populaires Vo. 4: “Filez, 
25 West 45th Street New York 19, N. Y. filez, o mon navire” and “J'ai tant 


danse”. 
19 So. LaSalle St., Chicago 3, Ill. + 4247 Piedmont Ave., Oakland 11, Calif. 3 . - : ce. “2 
302%_ So. Harwood St., Dallas 1, Texas Chants Populaire a No. Je 
m’enfouyais” and “C’est l'aviron. 














The songs are sung by the Alou- 


SCIENCE ette Quartet in French and range 
from 16th Century favorites to 

POPULAR popular present-day folk songs. 
PHYSICAL They are available on an attractive 
rental and sale basis from Walter 

SOCIAL O. Gutlohn, Inc., 25 West 45th 
BIOLOGICAL Street, New York 19, New York or 


from any of their branch offices. 
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* FourTEEN New motion pictures 
to aid in the training of war produc- 
tion workers in vocational schools 
and war industries have been re- 
leased by the United States Office 
of Education, the Federal Security 
Agency announced this month. 


Wipe VARIETY OF SUBJECTS 


The new films cover such sub- 
jects as aircraft maintenance, pipe- 
fitting, welding and engineering. 
One of the pictures shows how to 
calculate proportion, percentages, 
squares and square roots on a slide 
rule. A previously released Office 
of Education film shows how to 
multiply and divide on a slide rule. 
Persons who have never before 
used a slide rule can, after seeing 
the motion pictures, pick up a rule 
and perform simple calculations, 
the Office of Education said. 

In addition to the motion pic- 
iures, filmstrips, which review and 
clarify important points in the 
films, and instructor’s manuals, 
which describe the best ways of 
using the visual materials, are also 
available. Motion picture, filmstrip, 
and manual form an “instructional 
unit of visual aids.” 


SUPERVISED BY EXPERTS 


The 14 new Office of Education 
films, like the 177 other titles al- 


U.S.0.E. ANNOUNCES 14 TITLES 


AIRCRAFT WORK, WELDING, ENGINEERING AMONG NEW SUBJECTS 


ready in use, were planned and 
supervised by technical experts and 
visual educators. Subjects were 
chosen for today’s training needs 
and were approved by the War 
Manpower Commission. Actual pro- 
duction was done under contract by 
eight different motion picture pro- 
ducers—Loucks & Norling Studios, 
Ted Nemeth Studio, Pathescope 
Company of America, and Willard 
Pictures, New York City; DeFrenes 


and Company, Philadelphia, Pa.; 
Calvin Company, Kansas _ City, 
Mo.; Ray-Bell Films, Saint Paul, 
Minn., and Gene K. Walker, San 
Francisco, Calif. 

Office of Education training films 
may be purchased from Castle 
Films, Inc., 30 Rockefeller Plaza, 
New York City, and may be rented 
from many 16-mm educational film 
libraries. Filmstrips sell for $1 
each. Instructor’s manuals are furn- 


FOURTEEN NEW U.S.O.E. FILMS NOW AVAILABLE 


+ Following are the titles, running times, and prices of the 14 motion 
pictures described on this page. Schools receive 10-per cent discount. 


NUMBER TITLE LENGTH PRICE 
49. Precision Gage Blocks 18 min. $25.22 
50. The Bevel Protractor 15 min. 22.73 

122. Pipe Fabrication with Jigs 22 min. 28.33 

175. The Electron—An Introduction 16 min. 23.35 
189. The Guided Bend Test... 17 min. 24.60 
190. Oxy-acetylene Welding Light Metal 21 min. 27.71 

239. Sawing an Internal Irregular Shape 32 min. 28.13 

240. Filing an Internal Irregular Shape 27 min. 33.78 

257. Installing Landing Gear 19 min. 26.47 

258. Attaching and Aligning Wings 20 min. 27.09 

354. The Slide Rule (Percentage, Proportion, 

Squares and Square Roots ) 21 min. 27.71 

376. Porcelain Protected Surface Wiring. 19 min. 25.85 

377. Cable Surface Wiring.. 17 min. 24.60 

404. Feeding the Patient 15 min. 22.11 


ished without charge to users of the 
films in schools and industry. 


Adult Education Workshop 


* The Chicago Film Workshop in 
Adult Education, recently organ- 
ized to make available to represen- 
tatives from Labor, Industry, 
Schools, Libraries, Social Service 
Agencies and Settlement Houses, 
facilities to preview films and ob- 
serve various techniques in effec- 
tive film utilization, held its third 
open meeting December 8. 

The primary objective of the 
Film Workshop is to identify areas 
of need in education and to try to 
supply that need through education- 
al films. From the questionnaires 
filled out by the representatives at- 
tending the first two meetings it 
was found that the majority 
wanted programs built around a 
specific subject at the same time 
demonstrating different techniques 
in utilization. The third program is 
built around the subject of Labor 
and Management Relationship. The 
films to be shown are: Valley Town, 
4 Man and His Job, and Partners 
in Production. 

Carl King, of Douglas Aircraft, 
discussed the films from indus- 
trial management’s point of view 
and George Guernsey represented 
labor at the last session. 











We don’t believe 
MASS PRODUCTION 
makes good 


Motion Picture PRODUCTION 





We're one of the oldest commercial motion picture 


producers (since 1910). Some of the nation’s largest 


companies are among our clients (Deere & Com- 
pany; Minneapolis-Moline; F. W. Fitch Company; 
U. S. Navy; General Mills; Cincinnati Milling 
Machine Company) — yet we’ve never departmen- 


talized our service. 


When you do business with Ray-Bell Films, you 
meet and talk to those specialists who will work on 


2269 Ford Parkway 
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your problems — the planning, the writing, the 


direction, the editing. This direct and personalized 


contact makes certain your purpose and ideas are 


directly translated into your film. 


Currently producing the largest contract awarded 


by the U. S. Office of Education for war training 


films, we invite the chance to discuss with you your 


coming peacetime motion picture needs. 


RAY-BELL FILMS, Inc. 


St. Paul 1, Minn. 
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thew GEORGIA EXTENSION SERVICE, 


through its visual education 
program of movie production, has 
found an effective way of taking 
demonstrations and other worth- 
while teachings to the farm people 
of the State 

Just being completed are four new 
motion pictures produced in Georgia 
under the direction of J. P. Nichol- 
son, who is in charge of visual edu- 
cation work for the Extension Serv 
ice. These new movies, in natural 
color and sound, star Georgia farm 
people and they were filmed by J 
Aubrey Smith 


picture specialist 


Extension motion 


Two fundamental principles of 
the Extension Service. Director Wal 
ter S. Brown points out, are help- 
ing farm people to help themselves 
and the use of the demonstration as 
an effective teaching device. “We 
realized,” he continued, “that much 
valuable material was being devel 
oped on Georgia farms and that it 
would be impossible for as many 
people’ as we would like to visit 
these farms. So we decided to take 
the results to the people through a 
motion 


picture production pro- 


gram. 


PLANNED Procram Is Resutt 


The program now underway on 
a regular basis is the fruit of sev- 
eral years of activity. and more 
than that, it is the dream come true 
of Nicholson, who first conceived 
the idea when serving as county 
agent in Catoosa County. Georgia. 

In 1938, while still serving as a 
county agent, he produced a four- 
reel, silent, color film in his north- 
west Georgia county and followed 
that up in 1940 with a 214-reel 
color film. b 

State Extension leaders, recogniz- 
ing movies as a valuable teaching 
aid, brought Nicholson to the State 
office in Athens in February of 194] 
to head up a visual education pro- 
gram. During that year, Our Neu 
Farm, a professional film in sound 
and color was produced by the 
Georgia Extension Service. 


Too Few Projectors 


While the demand for _ this 
Georgia produced material was five 
times as great as for material pro- 
duced elsewhere, it still wasn’t be- 
ing used too widely because only 
10 counties had projection equip- 
ment. 

Steps were taken to aid county 
Extension agents in securing pro- 
jection equipment and in securing 
an adequate amount of suitable ma- 
terial. Eighty-two counties now have 
projectors available for use and to 
meet the need for materials suitable 
for Georgia, the Extension Service 


RURAL EDUCATION in GEORGIA 


THE GEORGIA EXTENSION SERVICE REACHES FARM AUDIENCES 


in 1943 launched a_ continuous 
movie production program. 

Movie production, however, is 
only one of the duties performed by 
the visual education ofhce. It works 
with a committee from the county 
and home demonstration agents’ as- 
sociation in planning visual mate- 
rial, helps agents in securing equip- 
ment. trains them in its use and dis- 
tributes to county agricultural and 
home agents all material produced 
by the Georgia Extension Service, as 
well as films produced by the U. S. 
Department of Agriculture, the Of- 
fice of War Information, and appli- 
cable commercial productions. 


Finms Feature FARM EFFICIENCY 


The four new movies now being 


released include: The Living Rock, 


Treasure Land, Suwanee Pine, and 
The Woods and A Way. Five others 
are now in production and will be 
released early next year. Prints ol 
these pictures can be secured by 
other state Extension Services and 


others, at the net laboratory price. 


SHows THE 4-H Story 

Treasure Land is an inspirational 
picture and shows how 4-H club 
activities promote self-discipline 
and build character in citizens of 
the future. The film seeks to inspire 
rural youth to make its greatest con 
tribution to the war effort. Leading 
characters in the 4-H club movie 
are Joy Benton and Billy Young- 
blood, outstanding Emanuel] County. 
Georgia, 4-H club members and Mr. 
and Mrs. Talmadge Peeples, Eman- 


MS for 
IYDUSTRY 


— for two decades 


Back in the old days it was not easy to sell the use 


of visual aids in training and selling. The war has 
changed all that. The Navy alone during the past fiscal 
year ending June 30, 1944 trained a personnel of 
1,303,554 using motion pictures and slidefilms very 
effectively. We produced many of these films and are 


making many more. 


We are again making films for industry where the 
subject aids in the war effort. 


Write us regarding the type of film that can be made. 


LOUCKS:NORLING 


245 WEST 55 TH 


NEW YORK 


‘ 


CITY 





uel County farm family. The major 
portion of the picture was filmed in 
Emanuel County. 

Proof that the average farm 
woodlot can become a continuous 
source of farm income is found in 
the new picture, The Woods and A 
Way. The picture shows how con- 
servation and wise utilization of 
farm woodland can reward south- 
ern farmers. The leading role in 
this picture is taken by William 
Breedlove, an Oconee County, 
Georgia, farmer. 

The Living Rock opens with 
scenes associated with the old South 
when a row crop system of agricul- 
ture predominated. Cotton and 
other row crops were grown to be 
shipped to all parts of the world 
and with this product of the soil 
went the life of the soil itself. The 
film shows how soils low in miner- 
als affect the well being of man and 
his land and how by the use of min- 
erals such as lime and phosphate 
on the land, crops and man can 
grow better. Through years of toil, 
this farm family sees the way to a 
healthier. happier existence on the 
land and because they have been 
successful in their endeavors they 
want to show others the way to a 


better living. 


Ro.tes PLayep By Rear FoiKks 


Mr. and Mrs. Jack Brown and 
their son, Roy, of Catoosa County, 
where the picture was filmed, play 
the leading roles. Other characters 
are Dr. Harlan L. Erwin, Dalton; 
J. C. Killibrew, Hartsfield; Steve 
Williams, Ringgold and Miriam 
Camp and T. M. Corn, Extension 
agents in Ringgold. 

So that all may see and learn 
about the production of naval stores 
the Extension Service filmed Su- 
wanee Pine. The southern states 
produce a large portion of the 
world’s supply of naval stores and 
about one-half of the entire world’s 
supply is produced in Georgia. 
This new picture shows how these 
products are produced, beginning 
with gum flowing from the trees, 
being taken to the stili, where the 
rosin and the turpentine are sepa- 
rated, and some of the uses of fin- 
ished products. It was filmed in and 
around Valdosta. 

* * * 
Two on Meat Handling 
* The Calvin Company. Kansas 
City, recently completed two new 
U. S. Office of Education films on 
cutting and boning of beef. Dr. J. 
B. Francioni, Louisiana State Uni- 
versity, expert in animal husbandry. 
was technical advisor. 

Pictures are distributed by Castle 
Films, official distribution agency 
to the U.S. Government. 
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HEADLINERS 


THESE NAMES MADE NEWS 
IN THE RECENT MONTH 


*®& Wittiam H. Witson, formerly 
chief of operations, Bureau of 
Overseas Motion Pictures, OWL. 
has joined the motion picture de- 
partment of the J. Walter Thomp- 
son Company, in New York. 


Visual Training Appoints 
Sylvester to Market Staff 

* Visual Training Corporation, De- 
troit, Michigan, announces the ap- 
pointment of Elmer L. Sylvester to 
its sales and contact staff as a 
marketing counsellor. 

Mr. Sylvester brings to the pro- 
motion and training field an ex- 
ceptional background engineer- 
ing training and professional mar- 
keting experience. After serving as 
sales manager in the home appli- 
ance field for Delco Division of 
General Motors and Nash-Kelvina- 
tor, he became Publication Manager 
in the office of B. C. Forbes Pub- 
lishing Company, and finally man- 
ager of the Ladies Home Journal 
in the Detroit office of Curtis Pub- 
lishing Company. 

Although still heavily engaged 
in creating visual training pro- 
grams and technical manuals for 
the armed forces, Visual Training 
Corporation is now active in formu- 
lating plans for training and mar- 
ket development programs for cli- 
ents in a number of fields. 


India Sends Delegate 

to Visual Conference 

+ Akbar Fazalbhoy, of Bombay. 
has arrived in the United States as 
a representative of the Indian mo- 
tion picture industry’s Postwar Re- 
construction Committee to confer 
with film executives in America on 
future plans of the industry for 
India. 

In addition, Mr. Fazalbhoy has 
served as an advisor to the Indian 
delegation attending the  Inter- 
national Business Conference. held 


at Rye, N. Y., Nov. 10-18, where 
representatives of some 40 coun- 
tries met for discussion of postwar 
trade. The Indian business leader is 
Managing Director of RCA’s sub- 
sidiary company in India. RCA 
Photophone Equipments Ltd.. of 
Bombay. 


Joris lvens to Indonesia 


* Joris IvENs, noted Dutch doc- 
umentary film director and produc- 
er, is headed for Australia under 
assignment as Film Commissioner 
for the Netherlands East Indies 
government. Plans, still incomplete, 
call for newsreel reporting of the 
war in the Pacific in collaboration 
with U.S. photographic units and 
with special emphasis on the part 
the Dutch armed forces are playing 
in the United Nations struggle; 
production of a full-length doc- 
umentary on the liberation and 
future development of Indonesia: 
production of short l6mm_ fact 
films with Indonesian tongues dub- 
bed in; and a long-range program 
of educational films covering the 
Indonesian islands. 

No stranger to war, Ivens has al- 
ready photographed aspects of the 
Spanish revolution, the Chinese re- 
sistance, a fact film on submarine 
hunting in the North Atlantic for 
the National Film Board of Canada, 
other productions. 

A staff of thirty-five Dutch. 
American and native cameramen 
and technicians will start the 
historic film project. 


RCA Appoints Heidenreich 

+ Mr. J. W. Cocke, Southern Re- 
gional Manager for RCA Victor, 
has announced the appointment of 
Mr. Max N. Heidenreich as 16mm 
Sales Manager for the fifteen 
Southern States. 

Mr. Heidenreich until recently 
was a Commercial Engineer in the 
RCA Camden Plant and prior to 
that was in charge of 16mm As- 
sembly Production at their Indi- 
anapolis Plant. After leaving col- 


lege, he obtained seven 
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ASK YOUR DEALER 


130 W. 46th St. 
New York City 





Ss 


ONE 
/ TREATMENT 
eS LASTS 
THE LIFE 
OF THE 
FILM 


VAPORATE CO.,Inc. BELL & HOWELL CO. 


1801 Larchmont, Chicago 
716 N. Labrea, Hollywood 


years’ experience in ad- 
vertising, both in an 
agency and on a metro- 
politan newspaper. 

Mr. Heidenreich will 


make his headquarters 





at the Radio Corpora- 
tion of America’s Atlan- 
ta office, carrying out 
dealer organization work 
and the encouragement 
of better utilization of 
Audio-Visual aids in the 


educational and commer- 





cial fields. 
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| want 
results! 


cated 





Fim users are no longer buying visuals on a 
hit or miss basis, hoping that by some means 
the distribution and use will be effective. The 
emphasis is on planning complete programs 
in which slidefilms and motion pictures are 


integral parts. 


P. pallet to this is the need for a producer 
whose manpower is equal to the consultative 


requirements in planning such programs! 


Quaticy in production plus quality in planning 
service are both featutes available to Sarra 


clients. Investigate! 


WRITE FOR OUR FREE FOLDER ON PROBLEM SOLUTION! 


SARRA Ine Mal 


CHICAGO - NEW YORK - oe een 


ADDRESS INQUIRIES TO 16 EAST ONTARIO STREET, CHICAGO I], . 5151 
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oo. HiGH among post-war 
J needs of the Nation and need- 


ing early action to take advan- 


tage of available talent and man 
power is a new National Library, 
dedicated to preservation of the en 
tire pictorial and recorded history 
of World War II and _ providing 
availability of these materials to 
teachers, lecturers, writers, news- 
papers, publishing houses, and mo- 
tion picture producers. 
The Washington Post claims 
credit for instigating the idea which 
followed discovery that a motion 
picture film of Gen. John J. Per 
shing made in France during the 
deteriorated 
through lack of care that it has be- 


come valueless. Though, obviously, 


last war had_= so 


there was relatively little recording 
of major military actions on film 
during the last war as compared 
with this one, whatever was done 
might have been useful during the 
early days of planning strategy of 
the Allies, and of our own forces 
especially. Yet almost nothing 
could be found, for when the war 
ended some of the military services 
kept their own films, some turned 
them over to National Archives, 


and other simply disappeared. 
Previous Losses RECALLED 


Comdr. Edward J. Steichen, 
USNR, head of the Naval Aviation 
Photograhic Unit, recalled that 
only five months after hostilities 
ceased he was unable to locate 
valuable war prints. 

That the suggested undertakin: 
should not be simply a museum 
was the consensus; rather, it shouid 
be confined to an educational hlm, 
art and recording library. It was 
agreed that advantages of a single 
library outweighed by far any un- 
dertaking of individual units to 
maintain their own libraries. Cost 
of separate, properly air condition- 
ed vaults, provisions of adequate 
staffs, duplication of material, and 
ime onvenrence of access to mate- 
rials were cited as some of the ob 


jections to any separate unit plans. 
Mucu Cuisine Is Neepep 


At the same time it was pointed 
out by Comdr. Steichen that a ter- 
rific amount of culling would be 
necessary even to make the existing 
footage usable, and it was asserted 
that it should be doné now. by men 
who know how. 

Some opinions of the project, 
gained by Post interviews, include 
the following: 

Comdr. E. J. Long. USNR. officer 
in charge, pictorial section of Pu- 
blic Relations: “There should def 
initely be a World War II Library. 


and in Washington. The library 


THE NATIONAL FILM LIBRARY 


should be dedicated to Peace, with 
a ‘Lest We Forget’ angle. Films and 
pictures would be available to 
teachers, writers, publishing houses, 
newspapers, motion picture pro- 
ducers and lecturers. The material 
could be card-indexed in other sec- 
tions of the country—New York, 
Chicago, Los Angeles—for refer- 
ence for those who wish to borrow 


the films. 


Micut Inciupe Fine Arts 


“The material in the library 
should also include many of the 
magnificent paintings of this war. 
A board of representatives should 
be in charge jointly with a civilian 


No.3 OFA SERIES 
ABOUT OUR STAFF 


civil service administrator. 

This Americana is too priceless to 
be forgotten in the excitement of 
peace.” 

Comdr. Steichen: “We need a 
library for photography—a library 
without paintings, or flags or tro- 
phies—but one that would paral- 
lel our libraries for books. For 
photographs, both still and ‘mo- 
tion, are the only means by which 
those not present can see what hap- 
pened. 

“Today there is a magnificent 
job being done in photographing 
the war. These photographs should 
be an integral part of such a libra- 


ry. Technical and tactical photo- 





To guide client, writer, and production staff to 
a similar visualization of a film, Springer Pictures provides the 
services of CHARLES MARSCHALEK, whose long and varied ex- 
perience as “visualizer” enables him to quickly produce story-boards 
of unusual clarity and continuity. 


SPRINGER PICTURES, INC. 


FISHER BUILDING 
DETROIT, MICHIGAN 


MOTION PICTURES 


ANIMATION 


35 WEST 45th STREET 
NEW YORK, N. Y. 


SLIDE FILMS 








graphs belong to the military 
forces, but the human pictures of 
America at war belong to the Na- 
tion—to those who fought it with 


guns and those who produced the 


guns .... Such a library can be- 
come a potential weapon for 
peace.” 


Gen. DeniG AppROvES PROJECT 


Brig. Gen. Robert L. Denig, dir- 
ector of Marine Corps Public Re- 
lations: “Its a great idea. The 
library should contain a complete 
and competent selection of the best 
photography, still and motion; the 
best books and other written docu- 
ments, as well as a selection of re- 
cordings made during combat. Art 
work should also be included.” 

Col. Charles 5. Stodter, assistant 
chief, Army Pictorial Service: “Ex- 
cellent plan. Anything that would 
bring a pictorial record of World 
War II to the American people fol- 
lowing the termination of the war 
would be excellent.” 

Maj. Frank Muto, chief of still 
pictures. Signal Corps: “This is a 
wonderful idea. Everything would 
be centralized and accessible with- 
out having to go through 10 or 
more different agencies to get a 
picture. book, etc., in years to 
come. It could also stand as a mon- 
ument to our boys in this war.” 

Lt. Col. C. W. Williams, chief, 
Historical Division, Army Air 
Forces: “I definitely think all 
worthwhile war pictures should be 
preserved. Too priceless and valu- 
able for them to be lost. If all films 
can't be put in one place, or if the 
various services can’t agree, then at 
least a complete card index system 
should be set up for future refer- 
ence.” 


Cites EpucatTionat NEEDS 


Maj. James W. Snyder, former 
history professor at New York Uni- 
versity, and now chief of the 
Audio-Pictorial Branch of the His- 
torical Division, AAF: “As a form- 
er professor I can see a great field 
ahead for many of these films in 
visual education. I also agree that 
whatever is to be done with these 
pictures should be decided upon 
soon. They should either be all to- 
gether. with facilities for lending 
out, or if they are kept separately, 
there should be a master indexing 
system.” 

Lt. Col. Francis Davis, former 
engineering professor at Ohio State 
University. now chief Photograph 
Administrative Branch. Signal 
Corps: “I can also see excellent 
possibilities for future visual edu- 
cation in regard to many of these 
war pictures. Having everything in 
an accessible place would facilitate 
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visual education a great deal.” 

Elmer Davis, director, Office of 
War Information: “I am anxious 
that worthy pictures, both stills and 
movies, be preserved for the benefit 
of future generations. OWI shall 
take appropriate steps when the 
time comes to turn over films and 
pictures in our custody to whatever 
agency may be designated as a 
permanent repository.” 

Archibald MacLeish. Librarian, 
Library of Congress: “I think there 
must be a central film depository 
and a central film service of these 
pictures in and for the Federal 
Government.” 

John G. Bradley, chief, Division 
of Motion Pictures and Sound Re- 
cordings, the National Archives: “I 
would like to see a National Film 
Library of Government World War 
II films. There could be a chang- 


Richfield's new ‘Cat Cracker’ 
is the latest in a long line of 
oil refineries photographed 
by Fred Rockett, producer of 
motion pictures and slide 
films for over nineteen years. 


ing exhibit of enlargements and a 
small reference library. Exhibits 
could be set up in conjunction with 
future news—such as an Eisen- 
hower exhibit on his birthday, ete. 
“I do think, however, that 
museum pieces such as _ flags, 
should go to museums, and that 
books should go to the Library of 
Congress. But I am certainly in 
favor of a rich warehouse of World 
War II Americana for all films. 
Not mentioned by anyone in the 
account of the project but deserving 
consideration for inclusion in any 
such library would be films made 
by the American Red Cross, by 
private industry in conjuction with 
the war effort, by our Allies, and 
certainly a representation of the 
films of our enemy including, if 
nothing else, examples of their 
propaganda work on celluloid. 
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ROCKETT CO. 
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To Know More About Films Read Business Screen! 


BUSINESS SCREEN WILL HELP YOU PLAN IN °45 


*% 1945 will be a crucial year in every respect. More than ever 
before industry must produce faster and better for war, mean- 
while preparing for the peace that we must win in the months 
that follow. Films can play a vital role in these critical months. 








The Film of the Robot Bomb 
Available in 16mm Sound 


HERE is the first photographic report on the robot bomb since censor 
ship was lifted. In this nine-minute capsule of buzz-bomb terror, ‘V-1" 
brings to the screen in 16mm sound-on-film a subject which will 
arouse its audiences to a vivid realization of the terror that life in 
London must be under the robot. “V-1" includes spectacular shots 


of the bombs being de 
stroyed in mid-air by 
















anti-aircraft fire and by 
fighter planes. Avail- 
able January 16. Loan 
50c—Sale $10.00 





Scenes include: robot bomb 
attacks which killed or injured 
26,000 persons by September 
30, 1944 and destroyed or 
jamaged a million houses 
There is one tremendous mo- 
ment when, in one of the most 
sensational scenes of the war, 
a “V-1" is caught on the wing 
by a British plane 


OTHER NEW FILMS INCLUDE: 


Road to Paris 





Hospital School 

Country Town Second Freedom 

Back to Normal Looking Through Glass 
(All available in 16mm Sound) 


Write today for the latest catalog. 





BRITISH INFORMATION SERVICES 


An Agency of the British Government 


ketfelle F New Y S. 2 N Y 


¥ * * *¥ 
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( NCE AGAIN, The National 
Film Board of Canada has 
come up with a series of highly 
useful films on vital subjects of 


the hour. In addition to its regu- 
lar war reports, the Board has pro- 
duced many similar titles, practi- 
cally all of which are available for 
U. S. distribution as noted here. 

*& THe Nationat Fitm Boaro of 
Canada announces that the follow 
ing l6mm. sound productions are 
now available through Brandon 
Films, Inc., 1600 Broadway, New 
York City: A Man and His Job, 
The Peoples Bank. 

The film, 4 Man and His Job, is 
the story of Joe Martin, a typical 
Canadian workman, from the de- 
pression years of the “twenties” to 
to the present day, and attempts to 
show up the inefficiency and _ hit- 
and-miss nature of the past. when 
there was no centralized system of 
correlating available manpower and 
jobs. Out of the democratic pres- 
sure grew the Unemployment In- 
surance Act, not a panacea for all 
unemployment troubles, nor sufh- 
cient in itself to tide men over the 
periods of temporary industrial dis- 
location that must occur as long as 
there is change and progress, but a 
single part of a broader social pat- 
tern, all parts of which are inter- 
dependent and the sum of which is 
the Rights of Man. 

SHows Crepit UNion GrowTH 

The Peoples Bank, describes the 
growth of credit unions in Canada. 
A credit union is a society organ- 
ized on a co-operative basis, incor- 
porated for the two-fold purpose of 
promoting thrift by systematic sav- 
ing among its members, and of 
creating a source of credit for its 
members at moderate rates of in- 
terest, exclusively for “provident 
and productive” purposes. The edu- 
cation of its members on vital mat- 
ters affecting their common eco- 
nomic welfare is also an important 
function of this form of co-opera- 
tive group. 

The following productions are 
being handled on an exclusive sales 
basis through Pictorial Films, Ine.. 
1270 Sixth Avenue, New York City: 
The Main Dish: Vitamin-Wise: 
What Makes Us Grow: Vitamins A. 
B. cD 


CONSERVING Meat Rations 

The Main Dish (16mm: black- 
and-white, 18 minutes; sound. Pur 
chase Price: $30.00). Conservation 
needs and food planning in regard 
to wisely chosen cuts of meat. Vari- 
ous cooking methods demonstrated 
to help housewives plan meals eco- 
nomically. 

The film opens with a reminder 
that half our meat production must 
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NEW TILES on VITAL ISSUES 


NATIONAL FILM BOARD OF CANADA ANNOUNCES FOUR FILMS 


go directly or indirectly to serve 
the needs of war. There has been, 
during the past few years, a ten- 
dency on the part of housewives to 
prefer steaks, tenderloins and the 
other, more expensive cuts of meat. 
The Main Dish explains why this 
is bad home economics and why 
the housewife should spread her 
buying over all the cuts. “Money 
spent for a good pot roast is wise- 
ly spent,” says the butcher. And, 
following his words, careful house- 
wives turn to braising, stewing 
or boiling cuts that come from all 
but the hindquarters of the animal. 
These cuts are shown first in dia- 
gram form, then on the butcher's 
chopping block, and finally in the 
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home where careful storage and 
sound cooking methods are essen- 
tial to make appetizing meals from 
the cheaper cuts of meat. 

Vitamin-Wise (16mm; black-and- 
white, 18 minutes; sound. Purchase 
Price: $30.00). Explains the vita- 
min categories of the main fresh 
vegetables and proceeds to advise 
housewives to experiment, save and 
stretch, improvise, and obtain the 
maximum food value by employing 
proper cooking methods. 

Warning against waste due to 
careless cooking and stressing the 
need for conservation of both food 
and fuel, Vitamin-Wise explains 
how meal planning demands not 
only common sense but also a good 
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PICTURES THAT HAVE 


Pryce” | 


Motion pictures, t 
the audience in the right mood. They must visually 
project the people seeing them into the place of 


feeling the emotions that the shadow on the screen 
Mode Art technicians clearly understand 


making an audience live with the actions on the 
screen every minute of the reel. That's one of the rea- 
sons why our industrial films have done their job so 
well. We take commonplace, inanimate subjects 
and make them into real, live, interesting stories. 


MODE ART PICTURES, INC. 


1022 FORBES STREET 


is 
o be effective, must put 
. doing the things they do . 
the value of “‘pace’’ in 
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deal of imagination. The film dem- 
onstrates graphically the vitamin 
groups of our staple vegetables and 
fruits and urges housewives to make 
the best of their larder’s stock. 


Four SHORTS ON VITAMINS 


Vitamins A, B,, C, and D (Four- 
short films, 16mm; black-and-white, 
4 minutes each; sound. Purchase 
Price: $6.00 each if purchased sep- 
arately, $22.50 for series of four.) 
Each film deals with one of the 
main vitamin groups and gives a 
graphic survey of the importance 


“for both mothers and children of 


eating well-balanced meals in which 
these vitamin categories are con- 
tained in sufficient quantity to en- 
sure a healthy new generation and 
to counteract wartime food limita- 
tions. 

What Makes Us Grow? (16mm; 
black-and-white, 11 minutes; sound. 
Purchase Price: $15.00). This film 
is made for a youthful audience, 
explaining the necessity for proper 
food. Experiments with rats show 
the fatal results of vitamin deficien- 
cies, and children are advised to 
eat more eggs, fresh vegetables and 
fruit. Four glasses of milk per day 
should be the child’s ration, with 
wholegrain bread, beans, potatoes, 
cabbage and peas as other body- 
building and protective foods. 


* * * 
Prisoners See Features 


+ American prisoners of war in 
German-occupied territories are get- 
ting relief from “barbed-wire bore- 
dom” in the films provided to them 
by War Prisoners Aid, according 
to a cable recently received from 
Hugo Cedergren at the Stockholm 
office of the Y.M.C.A. section of 
this National War Fund member 
agency. 

A steady supply of 16 mm. films, 
the gift of the American motion 
picture industry in cooperation 
with the Army Overseas Motion 
Picture Division, is finding its way 
into war prison camps in occupied 
Europe. Neutral representatives, 
traveling from Geneva through Ger- 
many te Stockholm, bring in the 
films and projection equipment in 
accordance with an understanding 
between the belligerent powers 
which makes this recreational serv- 
ice possible. 

Through camp movie shows 
American prisoners are able to turn 
their minds away from the dreary 
routine of confinement. The music 
and comedy of the outside world, 
the familiar faces and scenes of 
home—these contributions of the 
screen. observers say. do much to 
keep their spirits up and relieve 
the monotony of the endless days. 
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NEWS-FRONT 


* Four hundred prints of Vor- 
mandy Invasion, the U. S. Coast 
Guard’s motion picture coverage of 
the assault on Europe, are being 
distributed by the Treasury De- 
partment as a feature of the Sixth 
War Loan drive. 

Copies of the film are being 
placed with 16 mm. film libraries 
throughout the country and will be 
available for showing in every 
state. Selected because of its time- 
liness, Normandy Invasion is one 
of several non-theatrical motion 
pictures to be used by the Treasury 
Department in boosting war bond 
sales throughout the nation. 


NEW “HY-FLECT” SCREENS 
ADD SHOW BRILLIANCE 


+ Pictures projected on the new 
Radiant “Hy-Flect” glass beaded 
screens. instead of old, faded mod- 
els and makeshifts, have infinitely 
more brilliance, depth and color. 
Black and white motion pictures, 
slides and slide films show up viv- 
idly and clearly with marked con- 
trast. Colors take on new depth and 
brilliance. The reason? Thou- 
sands of tiny glass optical beads 
firmly imbedded in the snow white 


surface of the improved Radiant 
screens make the startling differ- 
ence. These beads reflect light in- 
stead of absorbing it. Visual aids 
become more efficient when used 
with these perfected Radiant 
Screens—audience attention and in- 
terest are more effectively main- 
tained. 


Has Five New FEATURES 


Radiant’s new portable class- 
room screens are unique. conveni- 
ent, and incorporate five new out- 
standing features—so simple and 
easy—a child can use it. Tripod 
legs can be set in any position for 
wide or narrow spread without set 
screws or plungers. All square 
sized Radiant screens for slides or 
strip films—are now convertible to 
oblong size for motion pictures— 
by merely raising screen to indi- 
cate size. 


SCREENS ARE AVAILABLE 
Radiant’s Portable Model tripod 
screen. Model DS, permits raising 
and lowering to ANY position by 
means of the new “Auto-Lock”. 
Radiant Screens—especially de- 
signed for schools and institutions 
also include a complete range of 
wall, wall and ceiling screens. 
from 30 inches by 40 inches to 20 
feet by 20 feet—are again avail- 

able to schools and industry. 
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Equipment Today. 


Also Slidefilm Projectors 


Dispose of Your Present Equipment 
and Buy Modern When Peace Comes. 


Send us Full Details of Your Available 


Slide Films on 
Welding & Cutting 


+ A complete and well in 
tegrated slide film training 


program on oxvac etylene 
SOUND SLIDEFILM welding and cutting opera- 
tions is now available to 


Illustravox, Operado, RCA, Sound 
Projects, Picturephone, Webster time. The Linde Air Prod 


teachers in vocational 
schools, many of whom are 
faced with the necessity of 
training a large number of 
welding and cutting oper- 
ators in the shortest possible 


ucts Company, a Unit of 
Union Carbide and Carbon 
Corporation, realizing the 
need for supplying both 
teacher and student with 
adequate instructional mate- 
rials, has recently completed 
a series of how-to-do-it slide 
films together with supple- 
mentary literature covering 
the basic welding and cut- 
ting techniques that must be 
mastered. Vocational teach- 
ers, familiar with the bene- 
fits of a visual educational 


0. J. MCCLURE TALKING PICTURES | rogram, will be auick to 


1115¥%2 WASHINGTON BLVD—CHICAGO—CANal 4914 


realize the advantages of a 
planned program which in- 
cludes teaching aids, and 





is immediately available to 
their needs. 





16MM & 35MM 





motion picture projection 
service. Arrange club, now completed and ready 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
New Jersey, and Connecticut. Continuous projection and The Linde Air Products 
sound-slide film service. Have largest local list of the- 
atrical outlets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 


203 E. 26th ST.. NEW YORK CITY 


LEx. 2-678! 


Linde slide films and ac- 
companying literature are 


for distribution. They may 
be secured at any office of 


Company at a _ nominal 
price. Any Linde represent- 
ative will aid in the selec- 
tion of slide films and the 
planning and organization of 
individual training programs. 
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The startling new methods and techniques developed during 
the war have established a whole new set of patterns for 


postwar business...and chief among them are films. 


FILMS FOR 


TRAINING + MERCHANDISING * PUBLIC RELATIONS 


produced by responsible film specialists 


| 
PHOTO & SOUND, Inc. | 


San Francisco's Leading Film Producer 
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STEEL Motion Picture 
INEM! CAINS ana JRE ILS 


AVAILABLE FOR PROMPT DELIVERY~ 





Don't accept substitutes when you can get the very best 
-- Compco STEEL Cans and Reels, available for imme- 
diate shipment in a complete range of sizes. Write today 
for catalog sheet and price list. 


1vailable on priority only, of course 





COMMERCIAL METAL PRODUCTS CO. 
2253 West St. Paul Ave. CHICAGO, ILLINOIS 















































v4 





YOUR STORY ON FILM 


Do you have a sales message or progress story to 
relate . . . are you looking for a simplified method 
of teaching your personnel to do a better job? We 
are specialists in the making of special films that tell 
a retentive story, easily and quickly. 

Let us know your problem . . . our experienced staff 
offers time-proved advice, with no obligation on your 
part. 


FILMCRAFT PRODUCTIONS 
Division of 
SOUNDIES DISTRIBUTING CORP. OF AMERICA, INC. 
201 W. Jackson Bivd. Chicago 4, Illinois 
2826 Decatur Ave., Bronx, N. Y. — FOrdham 7-9300 











AT THE NATION'S SERVICE: 
* 6TH WAR LOAN PICTURES 


All special Treasury films just released are now available 
without charge from Ideal offices throughout the nation! 


* G.I. FILMS for WAR PLANTS 


Army and Navy incentives films, for war plant showings, 
are another Ideal Pictures war service in many cities. 


* O.W.IL. and C.1.A.A. FILMS 


All Americans should see these authentic war informa- 
tional films. Available throughout the nation from the 
Ideal Pictures distribution offices listed below. 


All Government Films Available at Minimum Service 
Fees ONLY, no rental charge. For projection service 
and films see the Ideal office nearest your town. 


IDEAL PICTURES 
CORPORATION 


( BERTRAM WILLOUGHBY PICTURES, Inc., Suite 600, 1600 Broadway, N.Y.C. 
IDEAL PICTURES CORP., 28 E. Sth St., Chicago, Ill. 

IDEAL PICTURES CORP., 18 S. 3rd St., Memphis, Tenn. 

IDEAL PICTURES CORP., 2408 W. 7th St., Los Angeles, Calif. 

IDEAL PICTURES CORP., 173° Oneida St., Denver, Colo. 
STEVENS-IDEAL PICTURES, 89 Cone 5St., N.W., Atlanta, Ga 

| NATIONAL-IDEAL PICTU RES, 2024 Main St., Dallas, Texas. 

| IDEAL PICTURES CORP., 915 S.W. 10th Ave., Portland, Oregon. 
IDEAL-SOUTHERN PICTU RES CO., 9536 N.E. Second Ave., Miami, Fla. 
IDEAL PICTURES, 210 E. Franklin Street, Richmond, Va. 

IDEAL PICTURES, Rm. 1, 926 MeGee St., Kansas City, Mo. 
IDEAL-SOUTHERN PICTURES CO., 336 Barrone St., New Orleans, La. 





ADDRESS YOUR 
ORDERS TO OUR 
NEAREST OFFICE 
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IDAHO'S MOBILE VISUAL UNIT 


UNIVERSITY ANNOUNCES SERVICE TO RURAL AREAS 


* A preliminary step toward more 
extensive use of audio-visual aids 
in teaching was made by the Univer- 
sity of Idaho recently when it 
created a mobile audio-visual unit 
designed to carry sight and sound 
training into the far corners of the 
state, an announcement by Pres- 
ident Harrison C. Dale of the 
University disclosed today. 

A truck with projection equip- 
ment for utilization of every means 
of visual aid in teaching, fitted 
with self-contained power gener- 
ating equipment, screens, ampli- 
fiers, and horns has been completed 
by the University and is now on its 
initial run throughout the state in 
connection with the University’s 
farm labor-saving tour. 


ASSIGNED TO EXTENSION FIELD 


The truck, which includes _re- 
cording and amplifying equipment, 
has been assigned to the College of 
Agriculture for use in Extension 
teaching by audio-visual means. 
It is the first of its kind in use by 
a university agricultural extension 
service in the United States and 
will probably become the first of a 
series of similar units. 

Three means of projection are 
possible. Projection of films, slides, 
sound motion pictures, strips, etc., 
is possible by mirror projection to a 
screen mounted on top of the truck. 
A translucent screen mountable at 
the rear doors provides projection 
in daylight and use of the portable 
projection equipment is possible 
under any auditorium conditions. 
Two projector units are carried per- 
mitting continuous projection in 
the professional theater manner 
where such projection is desired. 


Is COMPLETELY Equiprep UNIT 

A thirty-watt amplification sys- 
tem is also mounted in the truck. 
This can be used in many different 
ways. The amplification and 
mixing of sound to make radio 
transcriptions and record sound on 
film are being widely used on the 
present tour. 

It will be used as a_ public 
address system (both mobile and 
stationary) for 4-H fairs, farm 
tours, and county fairs, mixing 
voice and music for fair purposes. 
Motion pictures can be shown in 
the farm home yard regardless of 
power supply or light conditions. 

Flood lights, special demount- 
able poles for carrying overhead 
cables, special measuring sticks for 
comparative crop yield pictures, 
cables for power, microphone and 


horn connections, as well as the 
projection units themselves are 
carried in specially built cabinets 
within the panel compartment of 
the truck. The seat next to the 
driver’s seat is removable allowing 
it to be turned in any direction 
within the unit for easy manipula- 
tion of the equipment. Facilities 
have been provided for additional 
machines and equipment as prog- 
ress is made in the audio-visual 
fields, radio, F. M. broadcasting, 
and television. 

The portable generator which 
provides 3,000 watts of electric 
power can be operated within the 
truck or at a remote point. It will 
operate all the lighting equipment 
and projectors. Motion picture 
cameras in 16 mm size and still 
picture cameras in 4x5 and 35 mm 
sizes are carried. The unit has been 
designed to include every possible 
means of sound and sight coverage 
of an event. 

President Dale of the University 





KODACHROME 
STOCK SHOTS 


To producers only, we offer 
quite a selection of 16 m/m 
Kodachrome stock shots. We 
also have hundreds of thous- 
ands of feet of black and white 


35 m/m shots. 


Need something? Maybe we 


have it. 


FREDERICK K. ROCKETT 
COMPANY 
6063 Sunset Boulevard 
Hollywood (28) California 








16 MM SOUND SERVICE 
Rental, Repairs, Accessories 
New 16 MM Sound Projectors 
ON MRO Priority 


AA-1 for Hospitals, Public Transpor- 
tation Co., Police Dept., Fire Protec- 
tion Post Office Department. AA-2 
Schools, Printing and Publishing. 
Victor 40 B, 12 inch speaker 
$425.00 F.O.B. 


Write, wire, Phone 2509 
ANCHOR SUPPLY SERVICE 
Box 482 Ithaca, N. Y. 
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authorized construction of the unit 
and assigned it to the College of 
Agriculture. Dean E. J. Iddings, 
director of extension, approved the 
initial use in conjuction with the 
extension service’s farm and home 
labor saving exhibit. It was built 
in the University shops under the 
supervision and direction of Hobart 
Beresford, agricultural engineer, 
and Neil F. Bliar, assistant exten- 
sion editor. 
DeVry Arp Is Cirep 

Valuable technical advice and 
cooperation in the construction of 
the unit was obtained from the 
DeVry 


which _ recently 


Corporation of Chicago 
constructed 20 
mobile projection units for the 
Russian Army. The DeVry Cor- 
poration manufactures projection 
equipment and the same equipment 
as set up for the Russian units was 
selected for the Idaho unit. 

After the initial use with the 
labor-saving tour, the unit will be 
used in connection with the Univer- 
sity film library at Boise and will 
be able to take visual aids to the 
remotest of schools in Idaho. 


* * * 


B & H 25-Cycle Unit 


+ A new Filmosound Model 156-VB 
16mm sound projector, designed 
especially for 25-cycle operation 


(ideal for rural localities) is an- 
nounced by Bell & Howell. Entire 
output of this model is allocated 
to military and high-priority civil- 
ian use but the unit will fill a real 
postwar need. 








For 16mm. Film—400 to 2000’ Reels 
FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of lémm. film. 


Pibexal] 


SHIPPING 
CASE 


Only original 
bear 


TRADE 


Fiberbilt Cases 
this 
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UN CAMERAS 


* To give new punch and mean- 
ing to movies of aerial combat, 
the Fairchild Camera & Instrument 
Corporation’s machine gun camera 
may soon be used from a new 
vantage point on war planes. 
Usually installed in the wing or 
nose, this tiny three-pound camera 
is now being tried out in the tail 
of Mustangs (P-51s). With this ar- 
rangement, its 35-mm. film not only 
photographs for the record the 
flight-direction of bullets toward 
the enemy plane targets, but shows 
the pilot-gunner himself in action 
during battle. The resultant pic- 
tures are centered, instead of off 
to one side, and because the film 
includes the pilot, it gives a clear 
and comprehensive view of the ac- 
tion, heightening drama and data 
content of gun camera movies. 


ViBRATION Is REDUCED 

A still more important advantage 
of this new installation is that the 
camera, when placed in the plane’s 
tail, is removed from the guns and 
engines. This reduces vibration con- 
siderably, and makes for sharper, 
clearer motion pictures. Also, the 
instrument is more easily accessible 
for boresighting, changing of mag- 
azines, and general servicing. 

Report of the change came from 
R. A. Troidl, a Fairchild technical 
representative in the European war 
theater, who said the installation 
was devised in co-operation with a 
representative of North American 
Aviation, manufacturer of the Mus- 
tangs, and members of a U. S. 
Army Air Forces squadron. They re- 
moved the fairing piece of a plane 
and attached a camera blister, de- 
signed and made in the field, to 
the top of the vertical fin by screws, 
running the wiring down the tail 
and through the plane to the power 
source. The blister is so small that 
it does not alter the craft’s aero- 
dynamics in the slightest, Troidl 
said. In the new position, the cam- 
era is out of the way of dust and 
propeller wash. 


STILL IN EXPERIMENTAL STAGE 


The arrangement, a result of in- 
genuity of men in the field work- 
ing with makeshift materials, is 
still in the experimental stage, but 
according to Troidl, reports of per- 
formance in actual use are entirely 
favorable. After necessary tests 
have been run off in the U. S. and 
certain readjustments made by the 
Fairchild company, the tail em- 
placement for the gun camera may 
become standard in all types of 
war-front fighter planes. 
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®@ For 2x2 Paper or Glass Slides 
® For Single Frame Slidefilm 
® For Double Frame Slidefilm 






Ws easier, more economical to use this ver- 
satile 3-in-1 projector. Gives more illumination 
tf watt — assures perfect clarity of image. Can 
changed from film to slide showing — in a 
Jiffy! Has Manumatic slide carrier — Kwik-Lok 
spiral focusing — smooth tilting — accurately 
centered optical system. 300 watt lamp capacity. 
Complete with custom-built carrying case. 


Now Available on MRO Ratings to: 
Educational Institutions — Army and Navy 
Maritime Bases— Government Agencies 
War Industries — Medical Professions, etc. 
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A NATIONAL DIRECTORY OF VISUAL DEALERS 


For the convenience and guidance of industrial-educa- 
tional users of motion pictures, slidefilms and other 
visual services, this National Directory provides selected 
sources for the rental or purchase of equipment, films, 


projection service and operators and other special serv- 
ices provided by these Visual Education specialists. Write 
Reader Service Bureau of Business Screen, 157 E. Erie St., 
Chicago 11, for sources in your community if not listed here. 


CONTACT THESE CONVENIENT REGIONAL SOURCES FOR EQUIPMENT, FILMS AND PROJECTION SERVICE 


EASTERN STATES 

CONNECTICUT 

Hebert Studios, Inc., 53 Allyn St., Hart 
ford 3, Conn 

DISTRICT OF COLUMBIA 

The Jam Handy Organization, Inc., 
Transport'tn. Bldg., Washington 6, D.C 

Paul L. Brand, 816 Connecticut Ave., 
Washington 6, D.C 

MAINE 

Stanley Dana Corp., 263 St. John St. 
Portland, Maine 

MARYLAND 

Kunz Motion Picture Service, 432 N 
Calvert St., Baltimore 2, Md 


Stark Films, 537 N. Howard St., Balti- 


more 1, Md. 

MASSACHUSETTS 

Visual Education Service, Inc., 13] Clar- 
endon St., Boston 16, Mass 


NEW HAMPSHIRE 


. A. H. Rice and Co., Hollis, N. H. 


NEW JERSEY 

Art Zeiller, 120 Central Ave alen 
Rock, N. J 

NEW YORK 

Buchan Pictures, 79 Allen St., Buffalo, 
N. Y. 

Bertram Willoughby Pictures, Inc., Suite 
600, 1600 Broadway, New York City 

Walter O. Gutlohn, Inc., 25 W. 45th St 
New York 19, N. Y 

The Jam Handy Organization, Inc., 
1775 Broadway, New York City 18 

ae Cole’s Sound Service. 203 E. 26th 

New Yo TK Cit 
Ss. 0. S. Cinema Supply Corp. 149 W 
1 St., New Yo 8 

lohan E Allen, Inc., Bc Ox 383, R ochester 7, 
N. Y 

PENNSYLVANIA 

Kunz Motion Picture Service, |319 Vine 
St., Philadelphia 7, Pa 


SOUTHERN STATES 
ALABAMA 
Wilfred Naylor, 1907 Fifth Ave., No., 
Birmingham 1, Alabama 
FLORIDA 
Ideal Southern Pictures Co., 9536 N. E. 
Second Ave., Miami, Fla 


Bowstead’s Camera Bi-vag, a 1039 N 
Or inge A ve Orl 1do | 
GEORGIA 


The Distributor’s Group, Inc., 756 W 
Peachtree St., N.W., Atlanta, Ga 
Calhoun Company, |0! Marietta St 


Atlanta 3, Ga 

Stevens-Ideal Pictures, 89 Cone St 
N. W., Atlanta, Ga. 

KENTUCKY 

D. T. Davis Co., 231 W. Short St 
Lexington, Ky. (Also Louisville, Ky.) 

LOUISIANA 


Stanley Projection Company, 2!1!/, 
Murray St., Alexandria, La 


Jasper Ewing & Sons, P. O. Box’ 1023, 
Baton Rouge, La. 

Feltus B. Stirling, 2005 Ferndale Ave 
Baton Rouge 15, La 

Ideal Southern Pictures Co., 336 Bar- 
rone St., New Orleans, La. 

MISSISSIPPI 

Herschel Smith Company, 119 Roach 
St., P.O. Box 1187, Jackson 110, Miss 

TENNESSEE 

Ideal Pictures Corp., 18 S. 3rd St. 
Memphis, Tenn. 

Frank L. Rouser Co., Inc., P. O. Box 
2107, Knoxville 11, Tenn. 

VIRGINIA 

Ideal Pictures, 210 E. Franklin St., Rich- 
mond, Va. 

J. G. Haley, P. O. Box 703, Charleston 
23, W. Va. 


MIDWESTERN STATES 

ILLINOIS 

Ideal Pictures Corp., 28 E. 8th St., Chi- 
cago, Ill. 

Walter O. Gutlohn, Inc., 19 S. La Salle 
St., Chicago 3, Ill. 

The Jam Handy Organization, Inc., 230 
N. Michigan Ave., Chicago 1, Ill. 

McHenry Educational Films, 64 E. Jack- 
son Blvd., Chicago 4, Ill. (HARrison 
3329) 

Garland B. Fletcher Studios, 218 W 
Main St., Urbana, Illinois 

IOWA 

Pratt Sound Film Service, 805 Third 
Ave., S. E., Cedar Rapids, Ia 

Ryan Visual Aids Service, 409-1] Har 
rison St., Davenport, la 

KANSAS-MISSOURI 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, Kas 

Kansas City Sound Service Co., Room 
1, Lobby floor, 926 McGee St., Kansas 
City 6, Mo. (Ideal Pictures) 

Erker Bros. Optical Co., 610 Olive St., 
St. Louis 1, Mo 

Swank Motion Pictures, 620 Skinker 
Blvd., St. Louis, Mo 

MICHIGAN 

Engleman Visual Education Service, 
701 W. Warren Ave., Detroit 1, Mich 

The Jam Handy Organization, Inc., 282! 
E. Grand Blvd., Detroit 11, Mich. 

Capital Film Service, 217 W. Grand 
River, East Lansing, Mich 

MINNESOTA 

Film Preview, 1504 Hennepin Ave., 
Minneapolis, Minn 

National Camera Exchange, 86 S. Sixth 
St., New Farmers Mechanics Bank 
Bldg., Minneapolis 2, Minn 

OHIO 

Lockard Visual Education Service, 922 
Roslyn Ave., Akron 2, Ohio. 

Ralph V. Haile & Associates, 215 Wal 
nut St., Cincinnati, Ohio 

The Jam Handy Organization, Inc., 310 
Talbott Building, Dayton 2, Ohio 


Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio. 

Martin Sound Systems, 50 Charles Ave., 
S.E., Massillon, Ohio. 

Cousino Visual Education Service, |221 
Madison Ave., Toledo 2, Ohio. 

WISCONSIN 

Photoart House, 844 N. Plankinton Ave., 
Milwaukee, Wisc. 


WESTERN STATES 

CALIFORNIA 

Donald J. Clausonthue, 1829 N. Craig 
Ave., Altadena, Calif. 

Ideal Pictures Corp., 2408 W. 7th St., 
Los Angeles,. Calif. 

The Jam Handy Organization, Inc., 7046 
Hollywood Blvd., Los Angeles 28, 
Calif. 

Screen Adettes, Inc., 1709 W. 8th St. 
Los Angeles 14, Calif. 

Walter O. Gutlohn, Inc., 4247 Piedmont 
Ave., Oakland 11, Calif. 

Carroll W. Rice, 19 Estrella Ave., Pied- 
mont, Oakland 11, Calif. 

Photo & Sound, Inc., 153 Kearney St., 
San Francisco, Calif. 

Screen Adettes, Inc., Sixty-Eight Post 
Bldg., 68 Post St., San Francisco 4, 
Calif. 

Herbert M. Elkins, 10116 Ora Vista Ave., 
Sunland, Los Angeles Co., Calif. 

COLORADO 

Ideal Pictures Corp., 1739 Oneida St., 
Denver, Colo. 

OREGON 

Ideal Pictures Corp., 915 S. W. 10th 
Ave., Portland, Oregon. 

Moore's Motion Picture Service, 306-310 
S. W. Ninth Ave., Portland 5, Ore. 
Screen Adettes, Inc., 314 S. W. Ninth 

Ave., Portland 5, Ore. 

TEXAS 

Walter O. Gutlohn, Inc., 302!/2 S. Har- 
wood St., Dallas 1, Texas. 

National-Ideal Pictures, 2024 Main St., 
Dallas, Texas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin, Texas. Also. Cotton 
Exchange Bldg., Dallas 1, Texas. 

WASHINGTON 

Rarig Motion Picture Co., 5514 Uni- 
versity Way, Seattle 5, Wash 

HAWAII 

Motion Picture Enterprises, 12] S. Bere- 
tania Honolulu, T. H. 


CANADA 

General Films Limited 
Head Office: 
1924 Rose St., Regina, Sask 
Branches: 


535 W. Georgia St., Vancouver, B. C 

810 Confederation Life Bldg., 
Winnipeg, Man 

156 King St., West, Toronto, Ont 

1396 St. Catherine St., Montreal, 
Que. 





























Today, S.V.E. Projectors for slidefilms and 2” x 2” 
slides, by expediting the training of our Armed Forces, are 
making a valuable contribution toward the winning of World 
War II. They have been serving the United Nations for five 


years. 


1 In general instruction — accelerating thorough ac- 
7 
quaintance with plans, problems, policies and pro- 


ceedings in the Armed Forces. 


2 In special instruction — to facilitate group instrue- 
. 

tion in the recognition, assembly, operation and 
maintenance of all the many devices and equipments 


used in waging war. 


3. In technical instruction — training quickly and 
thoroughly, the technical personnel of the Armed 
Forces and workers and technicians in industry to 
secure the required output of equipment for the 


Armed Forces. 


SOCIETY FOR VISUAL EDUCATION, Ine. 


100 EAST OHIO STREET e CHICAGO 11, ILLINOIS 





NEEDED IN WORLD WAR | 


... A REALITY 
IN WORLD WAR II 


Planned in World War I and established at its close, the 
visual training services offered by the Society for Visual 
Education have played an important part in the develop- 
ment of American industry and education for the past 


twenty-five years. 


Tomorrow, when this war is won, S. V.E. will expand 
its services to industry, schools, churches and other institu- 
tions which desire to accomplish thorough training in a 
minimum of time. These services are now being used by 
several industrial organizations which anticipate the - stiff 
competition of the postwar period. Inquiries regarding these 


services will receive prompt and careful attention. 
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CHEMICALS INDISPENSABLE 
TO INDUSTRY AND VICTORY 


Today, Dowmetal, the Metal of Motion, increases 
the speed, range and carrying capacity of our 
fighting planes. 


Temorrow, Dowmetal promises the designer and 
engineer extraordinary weight saving character- 
istics which can be utilized wherever weight 
must be considered. 


It is our privilege to serve The Dow Chemical 
Company in bringing to all who study metals 
the vision of a Light New World. 


Pictures to a purpose are made by 
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